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Of Mice and Measles 
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W ith measles thought 
to be wiped out in the 
United States since 2000, 
December’s outbreak at 
the Disneyland Resort in Anaheim and 
subsequent spread much farther beyond 
Orange County are unusual from a recent 
historical perspective. 

But the response from the bashers 
of immigrants, anti-vaxxers and anti¬ 
abortionists who have capitalized on the 
outbreak? No, you could see that com¬ 
ing like a smoke cloud blowing into your 
southwest Anaheim neighborhood after a 
nightly fireworks spectacular. 

The rhetorical frenzy has been as 
swift as the disease’s spread. State health 
officials revealed on Jan. 7 that nine 
confirmed cases of measles were tied to 
people who had been at Disneyland or 
Disney’s California Adventure between 
Dec. 15 and Dec. 20. Patients ranged in age 
from 8 months to 21 years, six victims had 
not been vaccinated, and five were Disney 
cast members. 

“Although we aren’t sure exactly how 
this year’s outbreak began, we assume that 
someone got infected overseas, visited 
the parks and spread the disease to oth¬ 
ers,” Dr. Anne Schuchat, who directs the 
National Center for Immunization and 
Respiratory Diseases, said during a Jan. 29 
news conference. 

Cases mounted through January after 
some infected at the Happiest Petri Dish 
On Earth returned to their homes and 
lives. As of Monday, there were 102 people 
in 14 states who have become infected 
with the extremely contagious virus 
that is considered vaccine-preventable, 
according to the Centers for Disease Con¬ 
trol and Prevention (CDC), which notes 
most but not all cases originated in Ana¬ 
heim. Patients across the country range in 
age from 7 months to 70 years, and there 
have already been more adult cases than 
in previous outbreaks. 

The Disney parks have been identified 
as the origin for measles in California, 
Arizona, Utah, Washington, Oregon, Colo¬ 
rado, Nebraska, Michigan and Mexico. 

Of the Golden State’s league-leading 91 
cases, 58 were Disney-connected, accord¬ 
ing to the California Department of Public 
Health. Orange County is the region with 
the highest concentration, with the 27th 
case confirmed Feb. 2 by OC Health Care. 

It’s gotten so bad that President Barack 
Obama told parents on the Feb. 2 Today 
Show, “Get your kids vaccinated.” 

The CDC recommends children get the 
first of their two measles-mumps-rubella 
(MMR) vaccine doses at 12 months to 15 
months. They should get the second dose 


How Anaheim’s Disneyland Resort became the Happiest Petri Dish On Earth 

BY MATT COKER 



LUKE MCGARRY 


at 4 to 6 years. If you’re older and have 
not been vaccinated, you’re being advised 
to get vaccinated right away. Pneumo¬ 
nia, blindness and death can result from 
the measles, which begins with a fever, 
cough, runny nose and red eyes, followed 
within a few days by a red rash that usu¬ 
ally appears on the face before spreading 
down to the rest of the body. 

There have been a small number of 
cases among those who had been vac¬ 
cinated sometime in their lives, although 
health officials say these people usually 
experience milder symptoms. Those who 
think they have measles are asked to call 
ahead before visiting a health-care office 
due to the threat of spreading the disease. 

Caduceus Medical Group, which has 
offices in Irvine, Yorba Linda and Laguna 
Beach, is now offering to pick up patient 
out-of-pocket costs for the MMR vac¬ 
cine. “We can see the consequences of a 
significant part of the population choosing 
to not immunize, whatever the reasons,” 
explained Dr. Gregg DeNicola, Caduceus’ 
medical director. 

So what could we have predicted from 
all this? Most certainly that the usual sus¬ 
pects would chime in given that Southern 
California is both ground zero and close to 
the Mexican border. 

Representative of this was someone 
identified as “WhyNotMe307,” who com¬ 
mented on Brietbart.com’s coverage of 
the Disney outbreak, “What they have not 
told you is that the unvaccinated are the 
illegal immigrants they allowed into their 
state. The MSM would like to spin it to 
the abjectors, but t’aint so. That is what 
you get when immigration is unchecked 
and uncontrolled. Thank you, DOD, for 
your failure to secure the border. Thank 


you, Presidenta Obozo, for handing out 
the invitation.” 

Among the comments Los Angeles’ 

CBS station received was: “Porous borders 
and illegal alien vermin brought this pes¬ 
tilence back.” 

Over at NBC: “This is why these damn 
illegals have got to go.” 

Keep in mind that due to patient confi¬ 
dentiality, no patient’s immigration status 
has been disclosed. 

Were those critical of the anti-vac¬ 
cination movement just waiting for an 
outbreak such as this to pounce on as 
well? You betcha. For those unaware of 
the so-called “anti-vaxxers,” they are 
mostly parents who do not allow their 
children to be vaccinated, public-school 
enrollment regulations be damned. They 
blame vaccines or their ingredients for 
a range of maladies. Health officials are 
quick to note that the highest concentra¬ 
tion of avowed anti-vaxxers is not in the 
barrios, but rather wealthy, well-educated 
communities such as Santa Monica and 
Beverly Hills. 

The poster child (or centerfold?) for 
anti-vaxxers, however reluctantly, is tele¬ 
vision personality Jenny McCarthy. In the 
past, she has said vaccinations can cause 
autism and that her son’s autism was 
cured by chelation therapy, whose under¬ 
lying rationale is mercury in vaccines may 
cause autism. Those notions were roundly 
rejected by scientists, however. 

Larry Wilmore recently opened The 
Nightly Show, which has taken over The 
Colbert Report slot on Comedy Central, 
by saying, “Tonightly, the bad news is the 
measles epidemic hits Disneyland. The 
good news is there is finally a souvenir 
you don’t have to pay 50 bucks for.” The 


host later “learned” some link vaccines 
to autism, feigning alarm as he wondered 
whether medical doctors were saying that. 
After running old news clips of McCarthy 
saying she believes vaccines can cause 
autism, Wilmore shot back, “Oh, for f***’s 
sake—Jenny McCarthy?” 

To be fair, Donnie Wahlberg’s recent 
bride has since said her son is not autistic 
(Landau-Kleffner syndrome, anyone?), as 
well as that “I am not anti-vaccine.” 

Fear not, Orange County anti-vaxxers, 
we have our own version of the old Jenny, 
although I doubt anyone wants to see 
Costa Mesa City Councilman Gary Mona¬ 
han naked. The father of six, including a 
boy with autism, Monahan has skipped 
vaccinations for his youngest four chil¬ 
dren. “How do I say this without sound¬ 
ing crazy?” he asked the Los Angeles 
Times on Jan. 25. “I don’t want anyone 
to get measles ... but you have to make it 
easier for the parents through the health 
system to do it the right way. Pounding 
three live viruses into somebody at 1 year 
old is devastating.” 

Some anti-vaxxers have also used the 
Disneyland outbreak to bolster their 
argument that they would be more will¬ 
ing to subject their children to vaccina¬ 
tions if the ingredients were safer. Others 
say they would be more willing if vac¬ 
cination ingredients did not come from 
dead babies. 

The Washington, D.C.-based American 
Life League, which bills itself as the “old¬ 
est national Catholic pro-life education 
and advocacy organization in the United 
States,” and Children of God for Life, a 
Largo, Florida-based campaign to outlaw 
the use of aborted fetuses in creating vac¬ 
cinations, blame vaccine maker Merck for 
the Disneyland outbreak. Their reasoning 
is more parents would have vaccinated 
their kids had Merck not switched in 
2008 from what the activists call the 
“ethical single-dose vaccine” to the baby- 
juiced MMR II. As reported on the Week¬ 
ly’s Navel Gazing news blog on Jan. 30, the 
groups have teamed for a change.org peti¬ 
tion urging Merck to bring back MMR I. 

As for the place where it all started? 
California health officials have been quick 
to point out that Disneyland is not to 
blame for the outbreak, that it could have 
started anywhere large crowds congregate. 

“I think it is absolutely safe for you to 
go to Disneyland if you’re vaccinated,” 
said state epidemiologist Dr. Gil Chavez, 
who did caution that infants should be 
kept away from large crowds while the 
measles continues to spread. 

About as fast as the Goofy rhetoric. 

MCOKER@OCWEEKLY.COM 














task a mexican!» 


DEAR MEXICAN: Do 
Mexicans sling racial 
slurs at one another 
or casually refer to 
one another as "wabs," 
similar to the way blacks 
call one another "nigger"? What's your take 
on the whole "nigger" thing, anyway? 

Kingfish the Cabron 

DEAR BLACKFACED WAB: What do I think of 
"nigger"? Um, it's bad? I think you mean que 
pienso of "nigga," which some etymologists and 
the Washington Post argue means something 
completely different: an appropriated term when 
gabachos and Mexicans use it amongst each 
other, a term of endearment when African-Amer¬ 
icans use it to describe ellos mismos. There's 
no real comparison in Mexican Spanish, except 
maybe paisa and its regional synonyms (wab 
in Orange County, cheddan n Denver, brazer'm 
Chicago and so many more—consult the May 13, 
2010, edition of this columnar a comprehensive 
list of slurs that Mexicans in el Norte use against 
one another). But the big difference is that such 
friendly jabs use class instead of race; Mexicans 
use racial terms to describe only family members 
(the obsession by tfas and parents to classify 
their progeny as guero, moreno or—my favor¬ 
ite— prieto azabache, "jet black," usually used to 
describe horses, and a term my mami endearingly 
used to describe the Mexican's younger brother) 
and strangers. And while we're on the subject of 
"nigger," raza\ Can we finally admit to America 
that the term Mexicans use to deride blacks 
(mayate ) is far nastier than the N-word because it 
means not only "beetle," but also "homosexual"? 
The more you know about Mexicans, America... 

DEAR MEXICAN: Why do a lot of Mexicans 
let their toddlers stay on the baby bottle 
longer than most kiddos? I work at a surgery 


» GUSTAVO ARELLANO 

center that specializes in childrens dental 
surgery, and most of the patients are Mexican 
kids getting their teeth fixed from just such 
scenarios. I've also personally known Mexi¬ 
can mothers whose children's mouths were 
completely blinged out with dental work. Any 
insight on why the Mexican bambinos stay on 
the bottle so long? 

Wean 'Em Off 

DEAR GABACHO: You're right about the prob¬ 
lem—multiple studies have documented the 
Mexican propensity for their chicosto suffer from 
what's scientifically known as early childhood 
caries (ECC) and colloquially known as baby-bot¬ 
tle tooth decay. The disease rots baby teeth, lead¬ 
ing to so many kids making rapper Riff Raff's dien- 
tes seem as pearly white as a Pepsodent model. 
UCLA student Sally Chu's 2006 paper "Early 
Childhood Caries: Risk and Prevention in Under¬ 
served Populations," published in the Journal of 
Young Investigators, found that "Hispanics have 
the highest rate of ECC in both developed and 
developing countries with an average prevalence 
of 13 percent to 29 percent, second only to Native 
American," citing the seminal 2002 paper "Caries- 
Risk Factors for Hispanic Children Affected by 
Early Childhood Caries." All studies cite poverty 
and lack of education more than culture, so I 
guess you want me to make a psychosexual joke 
about how Mexicans overall are still attached to 
their mamis chichis, leaving us perpetual infants. 
Well, you ain't going to get it, so I'll make it up with 
an insight equally as lame: Why do Mexicans like 
to drive lowriders? So they can cruise and pick 
strawberries at the same time.... HA! 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter, or ask him a video question 
at youtube.com/askamexicano! 



Hey You! 

» ANONYMOUS 

Miss Spider’s 
Death Wish 



I was so humane, pulling onto a quiet 
side street so you wouldn't get blown off 
my windshield and squished. I carefully 
transported your big garden-spider butt to 
safety in the scrub beside the road. But then 
you headed straight into the street! I tried 
redirecting you several times before you got 
too far out, but you were determined. At that 
moment, cars began streaming down the 
hill. There were many close shaves in those 
five minutes, but you got through, almost to 
the opposite curb, well out of the way of the 


last oncoming vehicle, a maintenance truck. 
That is until the truck inexplicably slowed 
and pulled to the curb—right toward you! 
WTF?! I stared horrified as the right front tire 
slowly rolled to a stop right over where you 
were, the driver oblivious, lost already in his 
smartphone. From where I was, I couldn't tell 
whether you squeaked through or became 
the punch line in an improbably elaborate 
cosmic joke. Was it destiny or perverse 
chance that made the truck stop where it 
did? I sure hope you made it! 


HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o OC Weekly, 2975 Red Hill Ave., Ste. 150, 
Costa Mesa, CA 92626, or email us at letters@ocweekly.com. 
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Jack Vale’s wholesome 
gags made him a YouTube 
star—but how long can 
his brand go on? 
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by MICHELLE WOO 
photos by JOHN GILHOOLEY 


I n front of a hardware store, Jack 
Vale stands with his wife, a petite 
brunette who is noticeably preg¬ 
nant—as in, baby’s-hand-hanging- 
out pregnant. A bundle of lumber rests 
on the ground; they stare at it. The 
dilemma: How are they going to carry it 
to their truck? 

A bespectacled, middle-aged man walks 
up to them and stops. “Where you going 
with that?” he asks. Vale points to his 
vehicle in the parking lot. 

The man offers to help, bending down 
to lift one end of the pile. Vale then takes a 
step back and motions to Sherry, clutching 
her round, round belly. “Honey,” he says 
to her, “you can grab the other end here.” 
The man freezes. 

As the video footage plays on a com¬ 
puter screen, Vale laughs hard, a raspy 
huh-huh-huh-huh bellowing through his 
Huntington Beach studio headquarters, 
where he and his assistant Kodi are editing 
their latest hidden-camera prank, “Hus¬ 
band Mistreats Pregnant Wife.” Reclin¬ 
ing in their swivel chairs, they smile and 


cackle at the reaction of the well-inten¬ 
tioned stranger who stepped into their 
trap, or, as they call it, “social experiment.” 

Back to the video. Bewildered at first, 
the man soon lowers his chin and scowls. 
“She ain’t picking nothing up,” he tells 
Vale. “Not in my world she ain’t picking 
nothing up.” 

Vale laughs again at the scene unfolding 
onscreen. He takes a swig of orange juice, 
then turns to Kodi and asks, “Do you have 
his release?” 

“Yeah,” Kodi says. On a desk is a stack 
of video waivers that prankees sign after 
they find out Vale set them up (in this 
case, Sherry had strapped on a stuffed 
belly). Hours of video featuring sev¬ 
eral more victims will get sliced into a 
digestible three-minute-and-13-second 
clip set to zany instrumental music, 
then uploaded to Vale’s YouTube chan¬ 
nel, Jack Vale Films, for the delight of 
the 1.2 million subscribers who follow 
his antics. 

He isn’t exactly the type of guy asso¬ 
ciated with YouTube pranks, a subset 


in the digital space known and reviled 
for the sheer jackassery involved—idi¬ 
ots with video cameras have tossed 
realistic-looking toddlers off balconies, 
groped women on the street, and staged 
their own hangings from stairwells and 
bridges, all for the shock and shares of 
their online audiences. The father of five 
is a devout Christian who attends Refuge 
Calvary Chapel in Huntington Beach, 
not the most renowned fun factory. He 
calls his style of comedy “squeaky-clean” 
(he removed one video from his main 
channel because it included the word 
penis). Dressed in corduroy pants, a 
slouchy plaid shirt and Converse sneak¬ 
ers, the 41-year-old has the goofball 
facial expressions of Jim Carrey, the boy¬ 
ish charm of Johnny Knoxville and the 
crumpled style of a man who was woken 
up before dawn by his kids climbing into 
his bed. 

“It’s really cool being the dad on You¬ 
Tube, the type who kids might look up 
to and say, T wish that was my dad,”’ he 
says, clutching his iPhone, which has as 


its background a photo of his two young¬ 
est children, Jaxon and Jazmyn. In his 
studio, he steps around a few cardboard 
boxes stuffed with Angry Birds toys, Nin¬ 
tendo games and a severed human head, 
a rubber prop used in a gag last summer. 

The premises of most of Vale’s pranks 
are simple, even a bit inane. A grown man 
who slathers Vaseline on his hand and 
high-fives passersby. Prank-calling sell¬ 
ers on Craigslist. Pretending to poop on a 
sofa. He has 188 videos under the category 
“Farting in Public.” It doesn’t rise to the 
intellectualism of Candid Camera, let 
alone Crank Yankers. 

But Vale’s stats say it all: More than 
250 million views; advertising partner¬ 
ships with companies including AT&T, 
KFC, Subway, GM and Microsoft; an 
award last year for Best Pranks at the 
Streamy Awards, the Oscars of the online 
video universe. And now he has his own 
television show, Jack Vale: Offline, a real¬ 
ity series on CNN spin-off channel HLN 
that follows his clan as they plan and 

» CONTINUED ON PAGE 10 
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The Family That Pranks 
Together... 

» FROM PAGE 9 


execute practical jokes throughout Las 
Vegas—all clean, of course, all with an eye 
toward further conquering the strange, 
wild and incredibly lucrative ride that is 
Internet stardom. 

“Sure, edgy stuff gets the views,” he 
says. “Right now, there’s a ton of stuff that 
people call ‘pranks/ but it’s really just 
people harassing people, interfering with 
police officers or being sexually explicit to 
women—none of which I consider funny. 
It’s really big right now to just try to get the 
reaction without caring about how. I won’t 
put anybody in a dangerous situation or 
offend somebody to where it’s devastating. 
I’ve never been willing to do that.” 

A ll YouTube legends have 
a backstory involving the 
moment they clicked “upload,” 
and then sat in anticipation and 
vulnerability, wondering who out there 
in cyberspace might be curious enough to 
watch that snippet of their world. 

Vale’s story begins with a pocket-sized 
fart machine. 

“Welcome to the Pooter Academy,” he 
says in a video he filmed in 2009, a tuto¬ 
rial for his invention, the Pooter. “Here’s 
what it’s gonna sound like,” he says, 
squeezing the device to launch a robust 
juicer. “The most realistic fart sound on 
the planet, I guarantee it.” 

He uploaded other segments of the 
Pooter in action, pranking strangers in 
banks, malls, Walmarts and grocery-store 
aisles. ‘You’re disgusting,” some would 
say as they’d walk past him. Vale would 
smirk in satisfaction, his calling in life 
finally validated. 

The youngest of five, Vale grew up in 
Lodi, about 30 miles south of Sacramento. 
When his mother was pregnant with him, 
his father said he had to go on a busi¬ 
ness trip, then left for good. Years later, 
she met and married a retired apartment 
manager named Bill, who Vale says is 
“the man I really feel is my dad.” Nearly 
20 years older than his mother, Bill was 
the quintessential big kid. “He would take 
me to the store and fart in public for real, 
right there in the aisle. Then he’d start 
cracking up. He was the funniest man I 
have ever known.” 

Vale’s mother worked as a secretary at 
the elementary school he attended, so she 
was the first to hear about it when her 
son got into trouble. On one occasion, the 
offense was enough for her to order Bill to 
“spank that boy.” Bill nodded, grabbed a 
belt, pulled Vale into his room and closed 
the door behind him. Then, in a whisper, 
he instructed the young boy to scream on 
cue. When Bill whipped the belt against 
the bed frame, Vale followed his stepfa¬ 
ther’s orders, crying out in fake pain, both 
relieved by his pardoning and awed by his 
stepfather’s gesture. “That was a secret 
we kept for a long, long time,” he says. 

Teachers told Vale’s parents he was a 
sweet boy, but he had an attention prob¬ 




lem. At the beginning of his junior year, 
he dropped out of school. “I always felt 
like I didn’t want to be there, like I had 
more important things to do,” he says. 

He took on a string of jobs: pizza man, 
selling cars and scraping grease off the 
grills at Carl’s Jr. As the activities direc¬ 
tor at a retirement home, he tried to 
engage residents by tossing a balloon 
around the room and hoping they’d hit 
it back. More and more, though, Vale 
realized that his true calling was to be an 
entertainer. On the first day of an acting 
class in Sacramento, he spotted a woman 
named Sherry. He approached her and 
asked if she wanted to read through their 
script together sometime ... “I know, 
the cheesiest line ever.” Three days after 
their first date, they decided to get mar¬ 
ried. Then they moved to Reno and began 
making babies. 

To pay the bills, they set up e-com¬ 
merce websites, but it became a grind, and 
“we were just so ready to get out,” Vale 
says. One day, in 2007, he remembered a 
fart noisemaker from years back, a cheap 
toy Vale picked up at a gag shop in Hol¬ 
lywood and used for kicks, describing the 
feeling of squeezing the thing and getting 
a laugh as “addicting.” He tried to buy a 
new one, but he found out the manufac¬ 
turer had shut down. None of the other 
devices on the market produced that 
same authentic sound. A friend finally 
said, “Dude, you can probably change the 
design and manufacture these yourself.” 

Invigorated, Vale told his wife he 
wanted to invest their savings—about 
$16,000—into getting that mystical fart 
machine prototyped and mass-produced. 

“I thought it was crazy,” Sherry says. 
“But Jack always had so many ideas, 


and this was the one he couldn’t stop 
talking about.” 

Vale named it the Pooter, and to adver¬ 
tise the thing—a small, rubber cylinder 
that acts akin to a whoopee cushion when 
squeezed against one’s palm—he started 
posting fart prank videos on YouTube. 
Views trickled in. “Once 1,000 people 
watched, I was ecstatic,” Vale says. “It’s 
like, ‘Whoa, we can’t fit 1,000 people in 
our living room.’” Then, in 2008, Vale 
got a call from an NBC producer. He had 
seen one of the Pooter clips and wanted 
to feature it on a show called Most Out¬ 
rageous Moments. That was the “single 
moment that put the Pooter on the map,” 
Vale says. 

At the time, Vale had been selling 
about five Pooters per week. When 
the show aired, he received 300 orders 


within the first hour. The family enlisted 
friends from their church to help pack¬ 
age the fart makers in their living room, 
which they transformed into a make¬ 
shift warehouse. 

As he watched his audience grow, Vale 
would read comments from people say¬ 
ing the videos were hilarious. He decided 
to do more pranks. Armed with a camera 
that he’d hide somewhere, Vale headed 
to public places, where he’d whisper to 
strangers (“Where can I find women’s 
clothing? Shhh ... shhh ... shhhh ”), or 
repeat everything they were saying, or tell 
people, “Oh, no, no, I’m married!” for no 
reason at all. In a bit called “Paranoid,” 
he held a phone to his ear and described 
aloud those walking by (“He has on a 
black Lakers beanie,” “She has a white 
camera and is taking a picture”). For 











You Tube 


CONGRATULATIONS JACKVALEFILMS 

For Surpassing 

One Million Subscribers 


another prank titled “Nonsense,” Vale 
simply approached people with a jumble 
of ridiculous phrases (“Avoid the monkeys 
on the trampoline,” “Make sure to take 
grandpa’s advice because he never liked 
the color blue anyway”), leaving subjects 
utterly confused. 

One man punched Vale in the face 
after the prankster had Pooter’d on his 
wheelchair-bound wife at Target (the 
now-famous scene can be viewed in a 
video titled “I Got Punched”). Other¬ 
wise, the vast majority of Vale’s foils 
burst into laugher when the joke is 
revealed. People rarely refuse to give 
Vale permission to use the footage—his 
disarming, cool-guy charm lets them 
know it’s all in good fun. “I’m a person 
before I’m a creator,” Vale says. 

That ability to connect is what makes 
Vale so watchable, says Jeff Klima, senior 
editor of New Media Rockstars, an Irvine- 
founded online magazine that covers new 
media content. 

“Jack is like a grown-up Bart Simp¬ 
son, just out there being silly for all us 
squares,” Klima says. “He’s never mean 
to his targets, which is a rare trait in the 
online-prank medium. He has a sense of 
family and humanity in how he operates— 
it just shines through him in person and 
through computer screens.” 

Vale’s YouTube pranks soon led to 
opportunities beyond the digital sphere. 

In 2012, he was tapped to co-produce and 
star in the first season of TV’s Bloopers 
St Practical Jokes. The syndicated show 
was filmed mostly on Huntington Beach’s 
bustling Main Street, and after months 
of traveling back and forth, the family 
decided to move to Surf City permanently. 

Last year, Vale posted what became 
his most talked-about prank, “The Social 
Media Experiment.” Pretending to be 
psychic, he approached strangers and 
divulged personal details about them— 
their birthday, their dog’s name, what they 
had for dinner. To find that information, 
all he had to do was comb through Twitter 
and Instagram for public posts near his 
location. The video started a conversation 
about social media and privacy, and Vale 
was invited to be a guest on shows such 
as The View, FOX St Friends, The Doctors, 
and Jimmy Kimmel Live. 

After those appearances, HLN Chief 
Albie Hecht personally approached the 
Vales and gave them their own show. 

“We felt like he understood us and 
didn’t want to change us or create some¬ 
thing out of nothing,” Vale says. “At the end 
of the meeting, he said, Jack, we’re ready. 
When can we turn on the cameras?”’ 


O n an episode of Jack Vale: 

Offline, Sherry sits at her 
computer, deleting comments 
left on the Facebook page of 
her preteen daughter Madysyn Rose, who 
posts clips of herself singing covers of pop 
songs for her nearly 600,000 fans. 

“I don’t want them hurting her con¬ 
fidence,” she says to the camera in a 
confessional-style interview. “I probably 
am being overprotective, but what parent 
wants their kid reading 10,000 bad things 
about them?” 

The HLN reality series, which debuted 
in January, follows the lives of Jack, 

Sherry and their five kids—Jake, Chris, 
Madysyn, Jaxon and Jazmyn—who span 
in age from 18 to 4 and are all budding 
Internet stars themselves. Vale calls it 
a behind-the-scenes look at the family 
business. It also gives a somewhat eerie 
glimpse of what it’s like to be a child in the 
Internet age. 

Since they started on YouTube, the 
Vales have been living in a virtual fish¬ 
bowl, letting their fans share in some of 
their most personal moments, including 
the birth of 4-year-old Jazmyn. (The 
video shows the eager parents in the 
delivery room—Sherry is on the bed and 
Vale is holding one of her legs, chant¬ 
ing, “Here we go! Here we go! Here we 
go! Keep going! Come on! Hard, hard, 
hard, hard, hard! Here she is! Here she 
is! HERE SHE IS!”) Vale says that even 
though the kids have all grown up with 
YouTube, there’s an ongoing conversa¬ 
tion in their house about topics such as 
social-media boundaries and brushing 
off haters. 

“Not enough parents are paying 
attention to what their kids are doing 
online,” he says. “You have to be willing 
to talk to your family about things that 
are in front of you, so you’re all on the 
same page.” 

Jake, who is 18, has his own YouTube 
comedy channel that’s gaining notoriety 
for its “Censored Series.” Inspired by 
Jimmy Kimmel’s hit segment “This Week 
In Unnecessary Censorship,” he pumps 
adult humor into innocent video clips by 
adding strategically placed bleeps and 
blurs. Jake’s censored version of “Do 
You Want to Build a Snowman?” from 
Disney’s Frozen garnered more than 10 
million views. (Buzzfeed featured it as 
a top post, writing, “Trust me, you’ll be 
singing, ‘Do you want to f *** a snowman?’ 
all day.”) 

The elder Vale says that for his own 
audience, “those innuendos are off- 

» CONTINUED ON PAGE 12 
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The Family That Pranks 
Together... 

» FROM PAGE 11 


brand. But Jake is 18 years old, and I 
want him to find the line in the gray 
area. I want him to figure out what’s 
okay for him as long as it’s not a blatant 
disregard or disrespect for what our 
faith is as a family. Sherry likes to say, 
‘We’re Christians—we’re not prudes.’ If 
it’s funny, it’s funny.” 

But the Vales’ Waltons-like worldview 
can also get them in trouble. In a prank 
series called “Farting In the Hood” 
that he filmed with other YouTubers, 
Jack tested the Pooter in Cincinnati’s 
lower-income neighborhoods. In this 
case, he was wading in a genre of such 
videos in the pranking world—“Stealing 
Water Guns In the Hood,” “Extreme 
Selfies In the Hood,” “Escaped Lion In 
the Hood”—and advocates wanted the 
phenomenon to stop. Writes Kyle Dar- 
byson of Ontario student newspaper The 
Fulcrum, “Not only do these videos rein¬ 
force a lot of shitty ethnic stereotypes, 
but there’s also some classism at play 
here, since these videos almost always 
feature preppy rich assholes using the 
poorest areas of the country as their 
Internet playground.” 

Vale admits that he’s “not really a fan of 
that stuff” and was uncomfortable with 
the “hood” title himself. 


Another writer, Carrie Murphy, of 
women’s publishing site Bustle.com, 
takes issue with Vale’s “Wife On a Leash” 
prank, a gag in which he straps Sherry 
to a leash on a child’s backpack and 
“walks” her around town. “It’s not that 
I think that Vale’s actually some kind of 
controlling misogynist that treats his wife 
badly, but the whole video just makes me 
uncomfortable. It’s not like this video was 
part of some larger social commentary 
of sexism or marriage or gender roles—it 
was just a prank.” 

Last summer, Vale posted a video of 
a prank on what appeared to be two 
Huntington Beach police officers. He 
did his “Paranoid” bit, holding a phone 
to his ear and giving a play-by-play of 
how the cops were eating their break¬ 
fast. In a twist, the male police officer 
pushes Vale onto the hood of the squad 
car, frisks his body and says, “You know 
what? Why don’t you just get the [bleep] 
out of here?” The video went viral before 
Huntington Beach Police Department 
Captain Russ Reinhart tweeted that the 
cops were actors and “the whole thing is 
fake.” Vale says he can’t comment on the 
incident, but he says he’s working with 
the police department and they’re on 
“good terms.” 

As someone who has made this his 
career, Vale can’t help but feel tugged 
in the numbers war. On his schedule 
for the day, he has a meeting with his 













network, Fullscreen, to try to figure 
out a recent decline in views for You¬ 
Tube creators. His prank videos have 
shortened over the years since “people 
start to tune out after 2.5 minutes.” 

He doesn’t want to think about the 
“formula” for popularity, but business 
forces him to. 

“I have this prank called ‘Walking on 
Eggshells/” he says. “I just walk like I’m 
walking on eggshells, and I have this stu¬ 
pid look on my face. To me, that’s hilari¬ 
ous. But I have no idea how well it’s going 
to do online because online, people want 
to see me getting punched in the face 
while yelling obscenities. Anyone can go 
out and be obnoxious and be rude and 
get a lot of views. I try to do what I do as 
an art form. It’s not about the prank—it’s 
about the funny. And I hope that what I 
do is funny.” 

A fter a recent appearance on 

the TV show Dr. Drew On Call, 
the Vale family sits inside a 
nearly empty cafe in Venice 
Beach. Jazmyn bounces around on the 
booth, while the other kids sit glued to 
their cell phones. A producer for Jack 
Vale: Offline reminded them to tweet dur¬ 
ing the new episode when it would air 
later that night. 

At one point, comedian Norm Mac¬ 
donald of Saturday Night Live fame 
walks into the restaurant. Vale’s eyes 
bulge open. “That’s freakin’ Norm Mac¬ 
donald,” he whispers. “I am a huge fan!” 


A couple of the kids instantly turn to 
their phones to look him up on Wiki¬ 
pedia, confirming it’s really him. For 
a few minutes, Vale contemplates his 
next move: Should he prank him? Who’s 
going to film it? 

“This is how Jack is all the time,” 


says his family friend Wendy Kerr, 
who’s sitting at the table with him. 

“You can see his brain on mega-over¬ 
load. He plays off people. He plays off 
the world.” 

Vale ultimately decides not to prank 
Macdonald, and instead, he simply goes 


up to tell him how much he admires 
his work. When he returns, Jake gives 
him a high-five. “That’s wicked, Dad,” 
he says. 

Vale’s manager, Larry Shapiro, believes 
he is “the next Tim Allen” and says he 
can see him taking over shows such as 


America’s Funniest Home Videos or creat¬ 
ing that next family-friendly franchise. 
Vale is open to such opportunities, but he 
says that for YouTube creators today, as 
opposed to, say, five years ago, crossing 
over to television and film isn’t necessar¬ 
ily the ultimate goal. 


“TV is very, very different,” Vale says. 
“It’s exciting, and I’m stoked about it, 
but you’re also working for somebody 
else. You’re on somebody else’s clock. It 
makes you want to hold onto your digi¬ 
tal world even more.” He’s constantly 
interacting with his online fans, replying 
to tweets, hosting Q&As on Facebook, 
and posting video messages to express 
his gratitude. 

He says he’s had “a little taste” of fame, 
and if things start to really explode, he’s 
ready. But if not, he’ll be okay, too. “I just 
want to be known on my deathbed as a 
great father and great husband. Then I’ll 
die with a smile on my face.” 

Vale launches into a story about how he 
had a vasectomy after his third child was 
born. “Got it nipped in the bud,” he says. 
Five years later, he and Sherry started 
feeling as if they “jumped the gun too 
soon.” So he went back and had the proce¬ 
dure reversed. 

“You only have this little section of 
your whole life where you get to have 
children,” he says. “You can only do 
it once. Now here we are with a cra¬ 
pload of kids later. And we get to be 
portrayed as who we really are, and I 
get to make money doing this. What an 
incredible thing.” 

He stops. A smile cracks on his face. 
Then Vale’s voice drops to a dramatic 
tone, and he goes for the punch line: 
After having kid No. 5, “I ran back to 
the doctor.” 

LETTERS@OCWEEKLY.COM 
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SANTA ANA 
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SINGLE OOP 
BEER OOP 
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Attend OC Weekly’s newest event in 
celebration of this year’s Happy Hour 
+ Bar Guide, introducing what and 
where to drink in Orange County! 


TICKETS QN SALE 

$35 GA* $55 VIP 


"Online sales end Friday at midnight. Tickets will be sold 
at the door IF available, for $45 for GA and $65 for VIP. 
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A TOP SHELF TftSTING EVENT 



1PM 19 4PM # NEWPORT DUNES 

1131 Back Bay Dr, Newport Beach 



WHO’S POURING: 

Hornitos • Jim Beam Kentucky Fire • Angel City Brewery • Blue Moon Peach • Crispin • Modelo Especial • Sapporo 
Unibroue • Strongbow Cider • Pizza Port Brewery • Artifex Brewing Company • Newport Beach Brew Co. 

Backstreet Brewery • Einstok • Ludlows Cocktails • Deep Eddy Vodka • Sailor Jerry • Hendricks • Tuaca • Southern Comfort 
Tequila Fortaleza • Cyrus Noble Bourbon • Don Amado Mezcal • Seleccion ArteNOM Tequila • Fernet Vallet & Amargo Angostura 
Vallet • Orange Coast Winery • Basil Hayden’s • Pinnacle Vodka • Maker’s Mark • Backyard Mary Bloody Mary Mix 
Diabolo French Soda • Kickstart Energy Drink • Crafted Cocktails • Jagerhaus • Tatratea 

WHO’S SERVING: 

A & O Kitchen+Bar • The Iron Press • Rudy’s Pub & Grill • Bacchus Bar & Bistro 
Boathouse Collective • Ten Asian Bistro • Woody’s Wharf • Cancun Fresh • Anapelco’s 


VIP MIXOLOGY LOUNGE POURERS: 

Tempo Urban Kitchen • Boathouse Collective • Kitsch Bar • Red Bar • Anapelco’s 



^ WITH LIVE MUSIC FROM 
ADAM LASHER BAND # BIRDS OF AIR 

FT. STACY CLARK & ORION WALSH 
+ cigar lounge, games, free photo booth & more! 

Visit the link below to purchase tickets by midnight, Febraury 6th! 

OCWEEKLY.COM/BOTTOMSUP 
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[COMEDY] 


[CONCERT] 


The Heat Is On 

Jeff Ross 

While he’s known to many as the Roastmas- 
ter General, there’s more to comedian Jeff 
Ross than just picking on famous people. 
When he’s not testing the bounds of his com¬ 
edy by dressing up as Jerry Sandusky, post- 
Penn State scandal, or lampooning James 
Franco and Riff Raff, 
the insult comic has one 
of the sharpest tongues 
spewing acerbic wit at 
suspecting and unsuspect¬ 
ing onlookers. His show, 

The Bum With Jeff Ross, 
was an underrated gem 
that lasted two seasons, 
but it won over a cult fol¬ 
lowing for Ross’s man on 
the street bits. The New 
Jersey native has appeared 
in a number of sitcoms 
and dramas, and he has 
entertained the troops and written books. If 
you head out to see Ross tonight, make sure 
you’re paying attention, or you could be the 
next victim on the Roastmaster’s hit list. 

Jeff Ross at the Brea Improv, 120 S. Brea 
Blvd., Brea, (714) 482-0700; brea.improv.com. 
8 & 10 p.m.; also Sat., 7 & 10 p.m. $25.21+. 
-DANIEL KOHN 
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STIR IT UP 

BobMarley 

Celebration 


The legendary Bob Marley wouldVe 
been 70 today (no, stoners, his birth¬ 
day is not April 20), and though the 
musician was taken from this world 
far too soon (and not from stepping on 
a nail during a soccer game, as often 
believed), his legacy lives on strong, 
and to this day, you can still hear his 
reggae drifting over the waves of 
nearly every populated beach in the 
world—in Jamaica, his songs are prac¬ 
tically national anthems.The Copper 
Door in Santa Ana hosts its own cel¬ 
ebration tonight, featuring live music 
from OC reggae band Call fa (formerly 
known as BadFish), plus Italix, a roots/ 
hip-hop act. Of course, there will be 
much more, including DJs spinning 
Marley tracks, refreshments such as 
Jamaican jerk chicken tortas (sadly, no 
cornmeal porridge) and specials on 
rum drinks. Happy birthday, Bob. 

Bob Marley Celebration at the 
Copper Door, 225 1/2 N. Broadway, 
Santa Ana, (714) 543-3813; 
thecopperdoorbar.com. 8 p.m. Free. 
21+. -ERIN DEWITT 


[PARADE] 


^ MARCHING 
WITH PRIDE 

Black History Parade & 
Cultural Faire 

A longtime staple of Black History Month 
in OC, the Black History Parade has 
brought a focus on the heritage, impor¬ 
tance and relevant social issues of the 
African-American community. In its 35th 
year, parade festivities include a cara¬ 
van of blackTV and film stars including 
ErnestThomas (Everybody Hates Chris), 
Darmirra Brunson (Tyler Perry's LoveThy 
Neighbor ), SoulTrain dancers, NFL Hall of 
FamerWillie Roaf, and Disney's Princess 
Tiana from The Princess and the Frog 
as Honorary Grand Marshal, and much 
more.The route runs down Anaheim 
Boulevard past City Hall to arrive at the 
Cultural Faire. Here, musical acts abound, 
with performances by hip-hop, gospel, 
R&B, soul, and jazz artists.There's also a 
black history exhibit, youth village, book 
mobile, and plenty of food vendors and 
raffles. Come out early for a good spot! 

Black History Parade & Cultural Faire 
starts on Anaheim Boulevard near Lincoln 
Avenue, Anaheim; oc-hc.org. 10 a.m. Free. 
All ages. -AIMEE MURILLO 


[CONCERT] 

Kings of Cool 

The Pack! Tribute to Dean, 
Frank and Sammy 

Few celebrity cliques were ever as iconic 
or cool as the Rat Pack, that original 1950s 
Hollywood gangborn out of Humphrey 
Bogart’s entertainer friends Dean Martin, 
Frank Sinatra, 
Sammy Davis 

0 MORE » Jr. and Peter 

ONLINE Lawford. All 

OCWEEKLY.COM double, triple or 

even quadruple 

threats on their own in genre’s includ¬ 
ing music, film and, in the case of Davis, 
dancing, each member oozed the kind 
of glamour and suave sophistication that 
has influenced generations of Hollywood 
leading men to this day. But their music 
is what people remember most. Tonight, 
tribute group the Pack! sing memorable 
classics by the trio, including some of their 
greatest hits. Backed by a swingingbig 
band and lovely eye candy, the Pack! will 
surely remind you what made these leg¬ 
ends so great. 

The Pack! Tribute to Dean, Frank and 
Sammy at Lido Live, 3459 Via Lido, New¬ 
port Beach, (949) 723-0250; www.lidolive. 
com. 8 p.m. $30. 21+. -AIMEE MURILLO 
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ELECTRONIC 

CIGARETTES 


at a store near you. blucigs.com/store-locator 


NOT FOR SALE TO MINORS. ©2015 LOEC, Inc. WARNING: This product contains nicotine derived from tobacco. 
Nicotine is an addictive chemical, blu™, blu eCigs® and the blu logo are trademarks of Lorillard Technologies, Inc. 
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[FESTIVAL] 
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sun/02/08 


she could get, really—and released Taiga, in 
which she left-turned from her usual desolate 
sound toward something a little more... pop? 
It was less Lady Gaga and more Kate Bush 
or Fever Ray Call it parting the clouds: Jesus 
still has her characteristic atmosphere, as 
well as her characteristic sensibility, but now 
there are just a few more clear spots. 

Zola Jesus, Deradoorian and Bouquet at 
the Constellation Room at the Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957- 
0600; www.observatoryoc.com. 8 pm. $13. 
All ages. -CHRIS ZIEGLER 


LET THE RHYTHM HIT YA 

Afro-Latino Festival 

For all the afrodescendientes out there, it's possibly a no-brainer that the Museum of Latin 
American Art, a space that commonly celebrates all shades of Latino culture and expres¬ 
sion, would host an Afro-Latino Festival. It's filled with activities for people of all ages, but 
come especially for the vibrant, authentic Peruvian dance troupe Matalache Danzas del Peru 
and Lidereibugu Garifuna Ensemble's display of Central American/Caribbean rhythms. Los 
Angeles-based retro soul/salsa group Boogaloo Assassins will lay down Latin grooves that are 
reminiscent of the Spanish Flarlem-era musical explosion of the 1960s. Couple this with the 
open galleries presenting Cuban artist Esterio Segura's current show, and you have an amaz¬ 
ing intersection of beautiful cultures, all in one place. 

Afro-Latino Festival at the Museum of Latin American Art, 628 AlamitosAve., Long Beach, 
(562) 437-1689; www.molaa.org. 11 a.m. Free. All ages. — AIMEE MURILLO 


[CONCERT] 

Eye of the Taiga 

Zola Jesus 

Raised in probably about as close to the 
wilderness as you can get in the continental 
United States, Zola Jesus was steeped in all 
things dark and iconoclastic, then unleashed 
upon an unsuspecting world via taste-mak¬ 
ing indie label Sacred Bones. Last year, how¬ 
ever, the fearless traveler relocated to pow¬ 
erhouse label Mute—the most natural home 
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SNOWBIRD $149 

PACKAGE (PER NIGHT) 


■ $20 GIFT CARD ■ $45 RESTAURANT CREDIT 

■ $20 FREE SLOT PLAY ^ 

■ 1 PM GUARANTEED I 

CHECKOUT _ m 


18-HOLE CHAMPIONSHIP 
GOLF COURSE 


40 TABLE GAMES 




2,000 OF THE HOTTEST SLOTS 


250-ROOM HOTEL 


NEW m 

MEMBERS 

PLAY $20 
GET $40 

FREE SLOT PLAY 


SIX RESTAURANTS 


SIGNER 
TOD Am 


OUU.OZ/.Z34D ■ www.FantasySpringsResort.com 

In the Palm Springs Valley ■ 90-min Drive from Orange County 

Hotel prices are per night plus resort fee. Snowbird Package valid Sun. - Thurs. through 4/30/15. 

Blackout dates may apply. Management reserves the right to cancel or modify promotions at any time. 


mon/02/09 


[CONCERT] 

They Are Iron Men 

Brown Sabbath 

The Austin-based Brown Sabbath are psy¬ 
chedelic funk-rockers who reinterpret the 
ingenuity of Black Sabbath through offbeat 
soul. An off-shoot of Brownout, which was 
formed more than a decade ago by members 
of Grammy Award-winning Latin revival 
orchestra Grupo Fantasma, they layer 
Brownout’s funky sounds with metal clas¬ 
sics. Before launching this effort, Brownout 
served as the backing band for artists includ¬ 
ing Prince and GZA and performed at the 
mega-fest Bonnaroo. If their touring resume 
is any indicator, Orange County’s in for a 
wild, metal-infused ride. 

Brown Sabbath at the Wayfarer, 843 W. 
19th St., Costa Mesa, (949) 764-0039; www. 
wayfarercm.com. 9 p.m. $12-$15.21+. 

-HEIDI DARBY 


tue/02/10 


[SCIENCE] 

Let Yourself Lego 

'LEGO Travel Adventure' 

Ever dream of building something useful, 
imaginative and, above all, cool? It’s not too 
late to construct contraptions to your heart’s 
desire with LEGO blocks. At Discovery 
Cube Orange County’s latest exhibit, “LEGO 
Travel Adventure,” visitors of all ages can 
build extraordinary vehicles capable of tak¬ 
ing you over deserts, mountains, oceans, 
forests and skies. Youths can suit up as pilots, 
ship captains or race-car drivers to get inspi¬ 
ration for their creations, or just come to ogle 
historic scenes and memorable moments as 
re-created by LEGO Master Builders. 

“LEGO Travel Adventure” at Discovery 
Cube, 2500 N. Main St., Santa Ana, 

(714) 542-2823; www.discoverycube.org. 

10 a.m. Through May 10. $12.95-$16.95. 
-AMANDA PARSONS 














wed/02/11 

[DANCE] 

On the 01' Prairie 

Billy the Kid 

Who could have predicted the life of 
American outlaw Billy the Kid would 
serve as fodder for one of the most suc¬ 
cessful dance productions in history? 

UC Irvine's founding dean of the Dance 
Department, Eugene Loring, was the 
original choreographer for the Billy the 
Kid ballet in 1938, 27 years before he 
joined UCI's faculty. And while the bal¬ 
let takes plenty of liberties in depicting 
the legendary William Bonney, it still 
entertains with its dramatic storyline: 
Here, teenage Bonney begins his outlaw- 
on-the-run career after his mother's 
untimely passing. Fast-forward several 
years, and Bonney is now Billy the Kid, a 
man on the lam, namely from Pat Garrett 
(and if you know who Garrett was, you 
can predict the conclusion). To celebrate 
UCI's 50th anniversary, the Department 
of Dance's Dance Visions presents a 
revival of Loring’s seminal work, com¬ 
plete with the original score composed 
by Aaron Copland. 

Dance Visions presents Billy the Kid at 
Claire Trevor Theatre, 4002 Mesa Rd., 
Irvine, (949) 824-4339; www.arts.uci.edu. 

8 p.m. Through Feb. 15. $ll-$20. 

-AIMEE MURILLO 


[CONCERT] 


MAKING 
WAVES 
Mrs. Magician, 

Summer Twins 

Acerogami used to be the bar you 
stopped into for a drink before catching 
your favorite band at either the Glass 
House or FoxTheater, but now the place 
has been maximized to entice music 
fans to stay longer.Tonight's concert 
features San Diego band Mrs. Magician, 
who flaunt an upbeat, fuzz-pop sound 
that intersects '60s Nuggets-era garage 
with modern surf rock you can dance to 
with evocative musical prowess. Sum- 
merTwins, from Riverside, similarly take 
'60s harmonies and melodies a la Phil 
Spector girl groups, add a contemporary 
California pop-punk infusion, and create 
sweet, dreamy jams such as "Got Some¬ 
body to Dream About" and "I Will Love 
You." With the kind of warm, beachside 
vibes these two bands provide, you'd 
almost think it was summertime; it'll be 
a hot night nonetheless. 

Mrs. Magician and SummerTwins 
at Acerogami, 228 W. Second St., 
Pomona, (909) 865-0979.7:30 p.m. 
$10.21+. -AIMEE MURILLO 


thu/02/12 


[FILM] 


^ HANGING 
ON THE 
TELEPHONE 

Pillow Talk 

Matinee idol Rock Hudson thought the 
script was too risque, but Doris Day was 
all game to star in the sophisticated sex 
comedy PillowTalk. Within two weeks 
of its release in 1959, the film was a 
sensation, and audiences flocked to 
hoot through the unlikely story of thirty¬ 
something virginal interior designer Jan 
Morrow (Day) getting tricked into falling 
in love with playboy Brad Allen (Hudson), 
whom she loathes after hearing his coo¬ 
ing to women on their shared party line. 
Day and Hudson have more chemistry 
than a bio-weapons lab, and since she 
has never seen Brad, why wouldn't Jan 
fall for his handsome, puppy dog, alter- 
ego cowboy persona? See this wacky 
romantic comedy, screening as part of 
the Bowers Museum's "Great Screen 
Icons" series, and warm up your pipes 
for the famous Day/Hudson/Perry Black- 
well "Roly Poly" sing-along. Well, just 
make it a sing-along. 

PillowTalk at Bowers Museum, 2002 
N. Main St., Santa Ana, (714) 567-3600; 
www.bowers.org. 1:30 p.m. $7-$10. 

-SR DAVIES 


[CONCERT] 

Wax 0n f Rock On 

Thalia Surf Wax Ball 

OC’s garage/punk-rock scene mostly runs 
rampant through the popular venues, ware¬ 
houses and clubs in cities such as Fullerton 
or Santa Ana. But it also pops up in South 
County, at the monthly 
Wax Ball held at Marine 
Room Tavern. Surf/ 
skate/apparel great 
Thalia Surf Shop hosts 
this soiree, which brings 
in exciting up-and-com¬ 
ing acts that include Ty 
Segall, LA Witch, San¬ 
toros, Gantez and Jail 
Weddings. Invited to the 
stage at this month’s Ball 
are the nouveau psych- 
jazz of Mild High Club, 
Prettiest Eyes’ distorted 
punk rock punctuated by loud beating drum 
beats, and much more. Don’t snooze on this 
show; if s a long wait for the next one. 

Thalia Surf Wax Ball Presents Mild 
High Club, Prettiest Eyes and others at 
Marine Room Tavern, 214 Ocean Ave., 
Laguna Beach, (949) 494-3027; www. 
marineroomtavern.com. 9 p.m. $5.21+. 
-AIMEE MURILLO 
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FULLERTON: 

215 N. Harbor Blvd. • 714-870-6855 
COSTA MESA (The LAB): 

2930 Bristol St. • 714-825-0619 

LONG BEACH: 4608 E. 2nd St. • 562-433-1991 
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JEREMY LOOPS 


03.16.151 SHOWTIME 8:30PM I DOORS OPEN @ 6PM I 18&0VER 
TICKETS AVAILABLE ONLINE I $10 ADVANCE I $15 DAY OF SHOW 

MOZAMBIQUEOC.COM 


1 740 S. COAST HIGHWAY LAGUNA BEACH, CA 92651 | 949.71 5.7777 
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_ DUSTIN AMES 

Hand Over Fist 

Temakira in Costa Mesa sells hand rolls and convenience 

BY EDWIN GOEI 


he best sushi hand roll I ever 
had was made by Katsu Aoyagi, 
the sushi master behind Tus- 
tin’s venerable Sushi Wasabi. 

I haven’t been back since he retired last 
summer and sold his shop to a younger 
chef, but I still remember that blue crab 
temaki—the item for which he was best 
known. It wasn’t much to look at: just a 
tiny swatch of black seaweed wrapped 
around rice and crabmeat. But whenever 
he handed it to me, I knew I reached the 
summit of his omakase. The crab was 
from Texas, he’d remark, and there were 
gobs of it—enough to fill a cup—dressed in 
mayo and wrapped with rice inside crispy 
nori. And when Aoyagi made one, he 
assembled it quickly, knowing the crisp¬ 
ness of the nori drops precipitously the 
moment it makes contact with the other 
two ingredients. Seconds after he’d make 
it, the whole thing went into my mouth. 
And oh, how wonderful it was! The crin¬ 
kle of the crispy seaweed, the unbeliev¬ 
ably succulent crab, the warm vinegared 
rice—it was a sushi masterpiece worth its 
weight in gold. 

Now comes Temakira, a restaurant 
that takes its name from temaki, which, 
yes, means “hand roll.” It’s moved into 
the former location of Avanti Cafe, the 
Costa Mesa vegan restaurant that graced 
our pages over the years and won several 
awards. Temakira, however, shouldn’t be 
mistaken for a traditional sushi bar the 
likes of Sushi Wasabi nor is it a sit-down 
restaurant such as Avanti. You order at the 
cashier, sign with your finger on a tablet 
computer that swivels, and then wait 
for your hand rolls to be assembled by a 
worker hidden behind a partition. Half 


of the customers I saw there one night 
ordered takeout. If Temakira fits into a 
category, it’s the modern kind of sushi 
purveyor that eschews stuffiness and tra¬ 
dition for accessibility and convenience. 
Its closest kin is Fountain Valley’s Samurai 
Burrito, but it’s classier than that—it’s less 
Instagram, more Pinterest. If Samurai 
Burrito’s customers seem as if they just 
got out of high school, Temakira’s clients 
look as though they’re working on their 
graduate degrees. 

At Temakira, you can get a beer poured 
from a tap and sake, too—something you 
can’t at Samurai Burrito. And there’s the 
main difference: the product itself. Where 
Samurai Burrito takes sushi ingredients 
and constructs gigantic cylinders that are 
neither burritos nor futomakis, Temaki¬ 
ra’s hand rolls hew close to what temakis 
traditionally are: cornucopias filled with 
all manner of fish and veggies. 

The most popular temaki, the cashier 
told me, is the Calientail, probably 
because it’s the first thing listed on the 
menu board and the one with a pun. 

In it, chefs stuff rice, avocado, tobiko, 
cucumber and cubes of yellowtail slicked 
red in an “extra spicy sauce” that most 
likely owes its hotness to Huy Fong’s 
Sriracha. The Viva hand roll has a shrimp 
tempura, a gob of spicy tuna melting as 
if soft-serve ice cream, some sauce and a 
sliver of cucumber. The Tekka uses tuna 
slathered in a wasabi cream. The Zesty 
Miso comes with salmon cubes dressed 
in a miso lemon sauce, a wad of daikon 
sprouts and a finishing sprinkle of tem¬ 
pura crumbs. 

Whatever you get, you need about 
three rolls to get full, and since each sells 


for $4.75, you’re liable to spend about as 
much for a meal here as you would at a 
mid-range sushi bar. Also be aware that 
the rice used at Temakira doesn’t seem to 
be the traditional vinegared rice that gave 
Aoyagi’s crab hand roll its soul. Temakira’s 
rolls taste as if they’re made from plain, 
unseasoned rice. And it didn’t seem to 
matter whether I ate the rolls on the spot 
or took them home: The crispness of the 
nori was long gone. 

The best hand roll Temakira makes is 
the off-menu salmon katsu, featuring a 
panko-breaded piece of fish slathered in 
enough tangy katsu sauce to lift it from 
the dull neutrality of the rice. I liked the 
fish-less Garden roll almost as much. 

Since it’s vegan and stuffed with a long list 
of veggies, it’s also the only roll for which 
asking for brown rice seemed appropriate. 

Temakira does a remarkably good 
appetizer called “seafood beignets,” fea¬ 
turing pieces of shrimp, scallop and squid 
embedded in a sort of deep-fried fritter 
that belongs in a fancier restaurant. If 
you’re looking to fill up after realizing the 
hand roll you ordered doesn’t quite cut 
it, the poke salad can round off your meal 
with enough cubed fish and greens, plus 
a very nice ginger-y dressing. Also try the 
homemade gyoza. Yes, they’re a dollar 
apiece if you do the math. You can afford 
it; that is, so long as you’re not already in 
debt from graduate school. 

TEMAKIRA 

259 E. 17th St., Costa Mesa, (949) 650-0305; 

temakira.com. Open Mon.-Wed., 11 a.m.- 
9 p.m.;Thurs.-Sat., 11 a.m.-9:30 p.m.; Sun., 
12:30-5:30 p.m. Meal for two, $30-$40, food 
only. Beer and wine. 


HOLElriltlEWALL 

» GUSTAVO ARELLANO 

Down-Home 

Perfection 


KIMMIE'S COFFEE CUP 

Find your nearest location at 
www.kimmiescoffeecup.com. 

I 've been driving past the Kimmie's Coffee 
Cup down the street from the Fullerton 
Airport for years now, always promis¬ 
ing myself to stop in and see whether it 
was worth reviewing. I always figured it 
was a one-off, a place for office drones 
to get their morning joe or for people to 
stuff themselves silly after a nightmare 
session at the nearby DMV. So imagine 
my surprise when I was recently driving 
through nowheresville Cypress, on the 
prowl for another restaurant, and saw a 
Kimmie's in a big shopping plaza. Another 
revelation came when the young waitress 
handed me the menu—there are now six 
locations, including one in Reno. And then 
the food: classic diner grub, the kind of 
stuff that soaks up booze-filled nights but 
doesn't drain your wallet. It's a place where 
retirees and blue-collar guys can rest for a 
bit and chat. Where the hell had I been all 
these years? 

Not in Kimmie's world, obviously. Nearly 
all of them exist in cities that OC's food rev¬ 
olution forgot—Cypress, Brea, Placentia, 
places that don't have an onrush of foodies, 
but rather middle-class, middle-aged folks 
looking for comfort food. And the menus 
reflect such a state of mind, with an over¬ 
view of Americana—hamburgers, waffles, 
omelets—and a sprinkling of Mexican 
dishes labeled "South of the Border" that 
play in retirement communities. The type of 
specials offered here are straight from an 
Iowa church group's cookbook: chicken a 
la king, Salisbury steak and Swedish meat- 
balls, as well as a roasted turkey dinner 
that'll make you kick yourself for not order¬ 
ing one to go on Thanksgiving. 

None of this is to paint Kimmie's as 
backward—far from it. About the most 
hipster thing here are the Country Sliders: 
homemade biscuits, homemade sausage 
patties, eggs and cheese. But these are 
the best breakfast sandwiches in North 
OC—the biscuits impossibly fluffy yet 
firm, the sausage patties the right amount 
of juicy, the eggs and cheese delicious. 
Young chefs could only hope to achieve 
the down-home perfection Kimmie's has— 
and if you can succeed in nowheresville 
Cypress, you can succeed anywhere. 

GARELLANO@OCWEEKLY.COM 
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STICK A FORK IN IT 
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“BEST ARMENIAN 
SUJOK SANDWICH!" 





MEDITERRANEAN BISTRO 

CAFE • CATE RING * MARKET « BEER & WINE 

LUNCH SPECIAL 

Pick Any Two for 9.99 

Half Panini 

Turkey, Ham & Cheese, Caprese, Rosemary Chicken, Bahneer, Artichoke 

Soup 

Lentil, Artichoke, Kale & Quinoa 

Salad 

Greek, Fatoush 

MENTION OC WEEKLY AND RECEIVE A FREE VALENTINE’S DESSERT! 

^^ 


412 NORTH COAST HIGHWAY, LAGUNA BEACH 949.715.9230 | ZEYTOONCAFE.COM ¥ f 



DELICIOUS SWEETS 



FOR ALL OCCASIONS 

949.642.0571 

273 E 17TH STREET COSTA MESA 



Helmed flhnmphere 

KIDS EAT FREE 
EVERY MONDAY 


711 N PLACENTIA AVE 
FULLERTON, CA 92831 
{714} 646-9560 

OFF THE 57 FWY AND CHAPMAN IN FULLERTON 
MONDAY-SATURDAY 11 TO 9 • SUNDAYS 11 TO 8 

Q || yelp*'* 


WITH A REGULAR PRICE ADULT 
ENTREE AND THIS AD. 
(EXCLUDES "BIG KID") 


NOW 

CATERING 


B TAP BEERS AND SB CRAFT BEERS 


1836 E. 4TH SI. (OFF CHERRY) LONG BEACH. CA 



<S62> H37-4H53 www.PIKEL0NGBEACH.COM 



House 

Sake 

Hot 

Reg $4 

NOW $2 



Assorted 

Sashimi 

Reg $10 

NOW $9 



Miso Soup 

Reg $2 

NOW 

$1.50 



Mon-Thurs 11AM-9:30PM | Friday 11AM-10PM 
Saturday 11AM-9PM | Sunday 11:30AM-8PM 


©GEHKI SUSHI 

revolving sushi restaurant 


genkisushi.com 714-972-4677 

Westfield Main Place (Next to JCPenny) 
2800 N. Main St. #1040, Santa Ana 


Hi-Time Wine Cellars 


February Wine of the Month 

Mas Grand Plagniol “Tradition Rouge” 
$10.99 [334188] 

Costieres de Nimes 50% Syrah, 50% Grenache 
Cyril Mares’ wines always show exceptional aro¬ 
matic appeal, supple texture and uncannily in¬ 
telligent balance between fruit and oak. Wines 
like these offer incontrovertible proof that 
not much money can buy you a lot of love. 

Our notes : ...the nose is rich, sweet, dark and 
spicy-- cassis, raw meat, boysenberry, dark flo¬ 
rals & spices, vinous plum and assorted blue/ 
purple fruits, black tea. The palate is full of dark 
fruits, blue to purple to black. Subtle tannins 
and excellent acidity keep the wine buoyant, 
not bogged down. Notes of cola berry, mixed 
herbs and baking/brown spices are reinforced 
by a layer of bright fruit in the mid-palate. The 
finish is lengthy with sustained notes 
of reiterated dark fruits and spices. 



See our NEW HI-TIME BLOG 
@ HITIMEBLOG.NET! 



250 OGLE STREET - COSTA MESA, CA 949.650.8463 - HITIMEWINE.NET 



Under NEW Management/ 


JAPANESE CUISINE & SUSHI 


JOIN US FOR HAPPY HOUR! 

4PM - 7PM DAILY C~2f\ 

DINE IN ONLY tgjflj 

NIGHTLY SPECIALS BT 

M0N ‘ THU @ 7PM ^ * 

2981 MICHELSON DR IRVINE, 92612 949.251.0555 
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EEWEEKLY 

wind 

mmms 


COME TASTE THE OLDEST 
BEER IN THE WORLD 


THE BEST AUTHENTIC 
GERMAN FOOD FOR 36 YEARS) 

A FAMILY RESTAURANT WITH RECIPES 
GOING BACK 7 GENERATIONS IN GERMANY! 

la^crhaus German Restaurant 

EXCELLENT SELECTION OF IMPORTED GERMAN BEER & WINE 
BREAKFAST • LUNCH • DINNER 


M-F 7AM-9PM, Sat & Sun 8AM-9PM sandie@jagerhaus.net 
2525 East Ball Rd., Anaheim 714.520.9500 I Jagerhaus.net 



NOW OPEN 

MODERN AMERICAN CUISINE 

SCRATCH KITCHEN 

HANDCRAFTED 

COCKTAILS & BEER 

MENTION 0C WEEKLY 
FOR AN APPETIZER ON US 


tempos 

URBAN KITCHEN 

714.529.2900 

www.tempourbankitchen.com 

1060 E. Imperial Hwy. Brea 92821 J 


OPENING SOON! 

ISS N GLASSEU ST. ORANGE. CALIFORNIA 


PIZZA 

PRESS 


SIGN UP FOR THE GREAT PIZZA GIVEAWAY! 

E 

r» 


THEPIZZAPRESS.COM/GRANOOPENm 


APPLY ONLM TODAY TO BECOME A PIZZA £ 


WERE Him! 

EDITOR 



BUY ONE ENTREE AND 
TWO BEVERAGES AND SECOND 
ENTREE IS FREE. 

UP TO $12 VALUE. DINE IN ONLY. 


READERS' POLL 
NOMINATIONS 

2014 



NEWPORT BREWCO ROCKS! 


MONDAY 

All day All night Happy Hour 

M TUESDAY 

2 for $5 Taco Bar & 
v i !?n $4 Margarita's 

WEDNESDAY 
Pizza and Pitcher Night 
$9 pizzas & $9 Craft Beer Pitchers 

THURSDAY 

b| $4 Pints, $5 Wells 
$ 12 Lasagna Dinner 

FRI/SAT NIGHT 
$7 Pint and Shot 9PM-1AM 
Sat Sun Brunch 

All NFL and NCAA TV Game Packages 

nbbrewco.com PLENTY OF FREE PARKING & HUGE PATIO 
2920 Newport Blvd. Newport Beach, 92663 (949)675-8449 


BREWING COMPflwj, 

CELEBRATING 


OCWEEKLY.COM/BOTTOMSUP 

NEWPORT DUNES 


BREWING HANDCRAFTED 


BEER 


food» 



Good-Good Bun-Bun 


ELMO MONSTER 


Bola-bola siopao at Chowking 


O utside such Pinoy-dense 

neighborhoods as Artesia and 
Cerritos (which are just across 
the OC border), only a hand¬ 
ful of local stops offer siopao, the Filipino 
steamed bun of the gods. One such place 
is that corner of Anaheim at Euclid Street 
and Crescent Avenue we’ve occasionally 
referred to as OC’s unofficial Little Manila. 
Now that Seafood City in Irvine opened 
with a few food vendors, there’s even more 
siopao options, such as the ones Valerio’s 
sells out of its steam boxes. 

But you know what? I still go to Ana¬ 
heim for Chowking’s siopaos. Chowking 
is a wholly owned subsidiary of the Jol- 
libee empire. As a result, it has become as 
fast-foodish as its parent company over the 
years, but the siopaos remain great. The 
best siopao is the bola-bola—a big, fluffy pil¬ 
low of steamed bread filled with sweet pork 


EatthisNow 

» EDWIN GOEI 

that you slather with asado sauce, a syrupy 
blend of garlic, sugar and soy that tastes 
as if it’s the Filipino take on hoisin. There 
used to be a time when the sauce came in 
thimbles; these days, it’s offered in little 
packets, just like fast-food ketchup. But this 
is actually better because the packets make 
it easier to squeeze and spread the sauce 
more evenly. 

Chowking also offers frozen siopaos, 
which are remarkably good out of the 
microwave and a godsend if you happen 
to live in the parts of OC still bereft of Fili¬ 
pino food. 

CHOWKING 

601 N. Euclid St., Anaheim, (714) 502-9663. 


DrinkoftheWeek 

» CLEO TOBBI 

Sorachi Ace Showers 
at Noble Ale Works 

I f you've kept up with Noble Ale Works and 
its single-hopped double IPA Showers 
Series, you know the Sorachi Ace Showers 
(notsriracha) is the 13th installment, follow¬ 
ing storied hops such as Citra, Mosaic and El 
Dorado. And oh, is it delicious. 

The concept behind brewmaster Evan 
Price's use of single-hop varietals in a double 
IPA is no different than a single-origin cup of 
coffee. While Price is not the first to present 
a series of single-hopped beers, he is the 
only brewer practicing this sort of release 
in Orange County, which means he has a 
monopoly on optimal freshness. The Sorachi 
Ace hop, originally designed for Sapporo 
Breweries in Japan in the 1970s, finally 
became available in the U.S. in 2008. 

THE DRINK 

It is a blend of Saaz and Brewer's Gold and 
lends bright notes of lemon and coriander 



CLEO TOBBI 


to any brew. Price's use of the hop results 
in a beer that tastes as if a mimosa and pina 
colada had a sweet, sweet baby with an 
above-average booziness of8.8ABV. Price 
and his team churn out batches of single- 
hopped brews quickly, so they can be here 
today and gone in an instant. But because 
their team is so quick, no matter when you 
stop by the Anaheim brewery, a Showers 
beer will almost always be sitting in kegs 
waiting for you to drink. 


NOBLE ALE WORKS 

1621 S. Sinclair St., Anaheim, (714) 634- 
2739; www.noblealeworks.com. 










































film »reviews screenings 



COURTESY LIONSGATE 


Everymurderer 

Wicked yet nice, The Voices offers peak Ryan Reynolds 

BY AMY NICHOLSON 


T he creators of The Voices, a sad 
comedy about a man and his 
talking cat, are aware that star 
Ryan Reynolds is an unusual 
leading man. At a glance, he looks as nor¬ 
mal as a sweatshirt. But zoom in, and he’s 
much more complex: His button eyes are 
dark with yearning, his thin-lipped smile 
too nervous; even his pinup muscles—the 
result of an industry trying to turn him into 
something they know how to market- 
wear him, instead of the other way around. 
He’s Anthony Perkins with a personal 
trainer, and Marjane Satrapi (Persepolis) 
has cast him perfectly in the most complex 
role of his career. 

In Satrapi’s The Voices, Reynolds plays 
Jerry Hickfang, a small-town sweetheart 
who’s quivering with the need for friends. 
Along with his crush, snotty sexpot Fiona 
(Gemma Arterton), he works in a candy- 
colored bathtub factory from which the 
black smokestacks huff beautiful poison. 
When he sprinkles Styrofoam into a crate, 
he beams as if he’s Jack Frost inventing 
snow. The film’s look is so cloying that 
pizza has heart-shaped pepperoni. Satrapi 
seems to have lost her senses—only Wes 
Anderson can pull off oppressive splendor. 

No one in this world, save for mousy 
accountant Lisa (Anna Kendrick), likes 
Jerry at all, even though the audience 
likes him tremendously. At home, even 
his orange cat, Mr. Whiskers, accuses him 


of being a loser (doing so in a cruel Scot¬ 
tish brogue). His dog, Bosco, howls in 
defense, and we’re about one biscuit away 
from dismissing The Voices as a gimmicky 
Sundance comedy (it premiered there last 
year) with a likable lead. 

Turns out we’ve walked into Satrapi’s 
trap. Jerry is everything he appears to be: 
yearning, insecure and kind. He’s also a 
schizophrenic serial killer-to-be. And when 
his court-appointed psychiatrist (Jacki 
Weaver) convinces Jerry to go back on his 
meds, Satrapi reveals she’s been screwing 
with us the whole time: She has stuck the 
camera inside his head. Jerry gobbles a 
pill, takes a nap—and, as he shakes himself 
awake, we see his life as it really is: gro¬ 
tesque. The light dims to dishwater-gray; 
his tidy stacks of Tupperware crumble; his 
only companions, his pets, turn away from 
him in silence. 

Mr. Whiskers is correct to warn him, 
“Take those drugs, and you will enter a 
bleak and lonely world, Jerry.” Of course 
Jerry would rather stay crazy. Who 
wouldn’t? Fantasyland allows him to dream 
that he can get the girl, be the hero—all 
those Hollywood hopes audiences crave 
every time they buy a ticket. Jerry wants 
what everyone wants. Like it or not, The 
Voices aligns us with a murderer. Satrapi 
has stripped us of that safety blanket that 
separates normal from nuts. Tsk-tsking at 
the news, we tend to assure ourselves that 


criminals are absolute monsters, as though 
well-meaning folks never do a bad, bad 
thing. Yet nice people hurt others every 
day, even as they pat themselves on the 
back. There’s a little Jerry in everyone. 

The Voices is a perfect film that’s hard 
to watch. Jerry will kill, and he’ll kill char¬ 
acters we like. He thinks it’s by accident. 
Forced into his eyes, it’s hard to tell. At 
its Sundance premiere, dozens of people 
walked out at each death. Through their 
eyes, they fled thinking that the clash of 
tones was too jarring—they wanted less 
cartoon in their carnage, or vice versa. But 
they really left because Satrapi had done 
her job too well. The deaths hurt on both 
ends of the knife, from the victims staring 
up at Jerry in confused, blubbering fear to 
Jerry stabbing them in the chest, pleading, 
“I’m sorry, I’m sorry, I’m sorry.” 

Screenwriter Michael R. Perry gives 
Jerry a traumatic backstory, which is 
agonizingbut unnecessary. Explaining 
why he’s nuts doubles our sympathy for 
him, but fuzzes The Voices’ broader point. 
Besides, Reynolds gives the part plenty of 
feeling. He walks and talks as though he’s 
a nervous boy on the balls of his feet, and 
when he gazes at Fiona, whom Arterton 
plays like a ripe fruit one day from going 
rancid, his longing spills into every corner 
of the screen. Reynolds could make us 
forgive anything, even the way that Jerry’s 
Fiona fixation makes him obliviously cruel 


toward Kendrick’s Lisa, a young divorcee, 
when she’s the only human who sees him 
the way he sees himself: as a nice guy who’s 
trying his best. 

Like Channing Tatum, Reynolds has 
evolved from a generic bro to a genius 
who has learned to use his normalcy as a 
weapon. Audiences of all colors and gen¬ 
ders have been trained to identify with 
white leading men as the Everyman, even 
if blessed with the size of Schwarzeneg¬ 
ger, the beauty of Pitt, the intensity of Bale 
or the charisma of Clooney. By contrast, 
Reynolds and Tatum are so mall-rat ordi¬ 
nary they seem to apologize for intruding 
on the screen. Compared to Schwarzeneg¬ 
ger, identifying with them is a snap. As con¬ 
duits, they’re not just white—they’re practi¬ 
cally clear, allowing us to imagine ourselves 
in their place. 

Alas, the setup leaves Satrapi no way to 
end the film. She’s made us care for both 
Jerry and his casualties (who, thanks to 
his brain chemistry, continue to keep him 
company even as corpses). Can we allow 
his crimes to go unpunished? As the police 
net closes around him, the script slides 
into conformity, except that a normal film 
wouldn’t have a cat and dog arguing about 
Jerry’s best options as a flea-ridden devil 
and angel. Perhaps, muses The Voices, for 
this lonely man-child, the worst punish¬ 
ment of all isn’t even the cops—it’s if his 
doting mutt can no longer assure him he’s 
“a good boy.” 

THE VOICES 

was directed by Marjane Satrapi; written by 

Michael R. Perry; and stars Ryan Reynolds, 
Jacki Weaver, Gemma Arterton, Anna 
Kendrick, Ella Smith and Paul Chahidi. 
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CUttUlfO»art stage style 

Uncles and Trovers 

South Coast Rep’s postmodern staging of Tristan & Yseult speaks to 

the tale’s timelessness 

BY JOEL BEERS 



RICHARD TERMINE 


I t’s not often the average person’s 
Spotify playlist veers from Richard 
Wagner to Dexys Midnight Run¬ 
ners, then to Nick Cave and the Bad 
Seeds. It’s probably as uncommon as the 
smorgasbord of sights, sounds, textures 
and orchestrated chaos afoot in Tristan 
8t Yseult, courtesy of the Britain-based 
troupe Kneehigh. Inventive, imagina¬ 
tive, dark and joyous, this (very loose) 
adaptation of the medieval folk tale that 
spawned the Arthurian legend of Lancelot 
and Guinevere (or vice versa) explores 
the most universal and sappy of all human 
conditions—love—but in ways that are 
constantly engaging and surprising. 

And while one can quibble with the rave 
from some wag at The Guardian newspa¬ 
per—“If this show doesn’t make you fall 
in love with theater, there’s no potion on 
Earth that can help you”—damn if it’s near 
impossible to not be captivated by the pro¬ 
ceedings, whatever your take on love, leg¬ 
ends or being strong-armed into blowing 
up balloons for a wedding ceremony. 

If you’re not familiar with the source 
material, which has received treatments as 
varied as Wagner’s opera of the same name 
to Ridley Scott’s 2006 film starring James 
Franco, don’t worry about it. Basically, boy 
meets girl, they fall in love, and everything 
goes to hell. Tristan (Dominic Marsh) is a 
shipwrecked French gallivant who washes 
up in Cornwall and helps King Mark 
(Mike Shepherd) fend off an Irish inva¬ 
sion by the Celtic chieftain Morholt (Niall 
Ashdown). His thanks? Mark sends him 
to Ireland to capture Morholt’s younger 
sister, Yseult (Hannah Vassallo), so Mark 
can take her as his wife. Tristan does so, 
but the two find themselves hopelessly 
infatuated, and by the time Yseult arrives 
in Cornwall, her plumbing isn’t exactly in 
full maiden mode. 

But the plot is really secondary to the 
frenetic free-for-all in Emma Rice’s adap¬ 
tation (written by Anna Maria Murphy 
and Carl Grose) and direction. While 
the action is set in Cornwall and Ireland, 
it’s really taking place in the Club of the 
Unloved, where a chorus of hooded, 
bespectacled lovespotters (think the 
Minions in Despicable Me) and a five- 
person band comment, create and satirize 
everything that is going on. There is some 
recorded music, including strains of Wag¬ 
ner and Cave’s son g Sweetheart Come, but 
the live music propels the events, with 
nearly every actor at some point picking 
up instruments ranging from mandolins 
and clarinets to ukuleles and accordions. 

Using hand-rigged wires and ropes, the 
chorus vaults the lovers into the air, where 


they contort in ecstasy, giving a gymnastic 
flair to the piece. The audience is con¬ 
stantly engaged, as well, whether being 
recruited to be in a wedding ceremony or 
informally interviewed as to the status of 
their love lives. It’s also a show that will 
more than satisfy lovers of dance, as styles 
ranging from ballet and rumba to jazz and 
breakdancing are on display. 

But rather than feel disjointed, every¬ 
thing works, mostly because just as 
things seem riotously out of control and 
it feels as if the production’s charm is 
about to wear off, Rice masterfully reins 
everything in, providing emotional grav¬ 
ity and high-stakes drama. One notable 
example is when Yseult’s female servant 
(portrayed by Ashdown, a man) is called 
upon to perform a most unsavory duty on 
her mistress’ wedding night. What could 
have just been reduced to a cheap joke 
instead turns into a sobering, poignant 
moment. The type of character relegated 
to the background in epic tales is suddenly 
revealed as a human being, with all the 
emotional longing and intensity of the 
heroes and heroines who get first billing. 

It also doesn’t hurt that an incredibly 
talented roster of actors, dancers and 
musicians is on display. There isn’t a weak 
link in the production, from Whitehands 
(Kristy Woodward), a mysterious nurse 
who serves as the symbol of unrequited 
love, to Frocin (Damon Daunno), Tristan’s 
main adversary. But special mention 


needs to be called to Vassallo’s Yseult, who 
contributes an astonishing performance, 
and Ashdown’s incredible turn as her 
cross-dressing servant. 

Another plus is that nearly every actor 
and musician has extensive experience 
with Kneehigh, a Cornwall-based com¬ 
pany that began in 1980. Rather than hav¬ 
ing to audition and find talented people 
to work together, there’s already a built-in 
aesthetic that everyone is obviously com¬ 
fortable with. The result is a production 
that works on multiple levels, from sheer 
entertainment to a sincere exploration of 
the most insane of human conditions. As 
intoxicating and enrapturing as love can 
be, it is also fraught with peril and misery, 
and for a modern theater company to cap¬ 
ture that roller coaster through a centu¬ 
ries-old folk tale is undeniably impressive. 

The story is ancient, the production 
contemporary, and as wedded to theatri¬ 
cal convention as it is, it takes those con¬ 
ventions and blows them apart. It’s one of 
those rare productions that approaches 
the realm of high art while giddily revel¬ 
ing in that base, common, barbarous thing 
called fun. 


TRISTAN & YSEULT 
at South Coast Repertory, 655 Town Center 
Dr., Costa Mesa, (714) 708-5555; www.scr. 
org.Tues.-Wed., 7:30 p.m.;Thurs.-Fri., 8 p.m; 
Sat., 2:30 & 8 p.m.; Sun., 2:30 & 7:30 p.m. 

Through Feb. 22. $22-$74. 
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»LP HASTINGS 

Lingerie for 
Valentine’s 

L overs can be godawful at picking up sug¬ 
gestions. But leaving an 0C Weekly on 
the dining table, one turned to a page with a 
luscious woman on it (wait... I thought that 
was every page?) could boost your chances 
at scoring a lovely gift from your Valentine. 
Below are some first-rate lingerie makers 
from around the globe that sew bralettes, 
undies and babydolls by hand. 

As for partners reading this: If you can't 
decide on a style, defer to the best friend. 

For a proper fit, measure her best-fitting 
clothes while she's in the shower. Trust us, 
Victoria's Secret is ( boooring. 

HOPELESS LINGERIE: This Australian 
brand is bondage-inspired but still soft and 
feminine. Straps cut across the body while 
still giving the allure of being covered up. 
Hopeless is definitely not for super-girly 
partners, but anyone with a tomboy side or 
interest in the occult will love these. 
hopelesslingerie. big cartel, com. 

SART0RIA: These kickers are not as sexual 
as they are romantic. The Canadian com¬ 
pany makes its pieces from cashmere and 
merino wool, and as I've pointed out before, 
cashmere on your butt is pure luxury. Part¬ 
ners who enjoy dressing up in costume will 
appreciate Sartoria, as it seems to be linge¬ 
rie from a different time, sartoria.etsy.com. 
KATASTR0PHIC DESIGN: Here's some¬ 
thing for the cutesy lover. This Texas maker 
sews organic bralettes and undies with 
little filigree embellishments in pastel col¬ 
ors—just freaking adorable. 
katastrophicdesign. etsy. com. 

ANGELA FRIEDMAN: Here's a return to 
classic lingerie with vintage-inspired cor¬ 
sets and lots of ruffles. The New York com¬ 
pany designs for elegant, refined women. 
You'll find pieces perfect for full-on dress 
up, as well as some toned-down basics, but 
Angela's retro robes are where it's at, and 
a lacy robe can be just as sexy as a garter 
b e It. angelafriedman. etsy. com. 
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2139 Bellflower Blvd 
Long Beach CA 90815 

(Bellflower & Steams, 
near Hof’s Hut) 


OC Vaper’s 
Special: 

10% off any 
House Juice 
With Purchase 
of RDA 

Just mention this ad! 


562-494-1442 www.thevapedepot.com 





12797 BEACH BLVD. STANTON, CA 90680 


’14-893-9493 yelp ochydro.com 



ALL MEDIUMS 
AND CREATIVE MINDS 
WELCOME! 


OC Weekly is scouting Orange County for artists to 
showcase at Artopia 2015. Submit your artwork for a 
chance to be featured in this massive celebration of art 
and culture to honor our much-anticipated special issue, 
OC People 2015. After the finalists are hand selected 
by OC Weekly, the public will then vote on which local 
artists will be showcased at the big event! 


SUBMISSIONS 

WILL BE ACCEPTED FROM: 







30 finalists are announced on Feb. 12th 
Voting is from Feb. 12-23 
Winners are announced Feb. 26th 

15 winners will be showcased on May 2nd at Artopia in 

Anaheim! 

SUBMIT YOUR ARTWORK TODAY! 
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marketing@ocweekly.com 
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Patron Saint of the Pit 

A local metal photographer gives everything he’s got to cover the scene 

BY RACHAEL MATTICE 


A drian Mejia's job as a metal- 
concert photographer is 
never easy. There usually isn’t 
even a barricade separating 
him from rabid fans and rib-cracking 
mosh pits on sticky, beer-soaked floors. 
He has learned how to not flinch as spit¬ 
tle and sweat rain down on his lens and 
psychotic front men scream in his face. 
He loves this chaotic scene so much that 
he’d do it for free. And most of the time, 
he does. 

A reliable fixture over the past three 
years in the local metal scene, Mejia has 
shot Xanthochroid, Necroticus, Arach- 
ingod and other bands while gaining a 
reputation for intense, quality shots. But 
most of the equipment he uses is bor¬ 
rowed from friends or various people in 
the OC and LA metal communities. He’s 
usually flat-broke, jobless, yet he man¬ 
ages to get back and forth to gigs without 
a car. He has even slept on the street after 
gigs because he had no ride home. 

Metal is fraught with lyrics about pain 
and adversity, and as a metalhead who 
came to America from Mexico 10 years 
ago, Mejia knows a lot about both. Even 
his first experience in the local scene 
came about because of an injury he suf¬ 
fered three years ago. 

“I got in an accident, injured my leg, 
and was very depressed,” the photogra¬ 
pher says. “My dad gave me some money 


and told me to go out to a concert. I 
ended up at this backyard gig and had 
to go with a walker.” While there, he 
saw some potential stars in the lineup of 
bands that he wanted to document, even 
if it was just as a fan. “I knew that photo¬ 
graphing them was what I wanted to do.” 

Though it may seem foolish, Mejia’s 
reasoning for not being paid for his art 
comes from a mixture of pride and pas¬ 
sion. “I don’t ask for money from any of 
the bands, even when they offer. I don’t 
want to take their money because, for 
me, it seems like I would be trying to 
buy their talent,” he says. “Like when my 
friend gave me her lens to use, it was just 
to help me. I want to do the same with 
other people. A band or promoter believ¬ 
ing in me is the best payment.” 

Although primed with a background in 
graphic design from a school in Mexico, 
Mejia has had no formal photography 
training; he has developed his skills via 
self-teaching and trial and error. He has 
also become a journalistic jack-of-all¬ 
trades, photographing musicians, video¬ 
taping interviews, and creating album- 
cover photos in the SoCal music scene. 

It is his commitment to the scene that 
has earned Mejia respect from com¬ 
panies such as metal show promoters 
Arrogant Behavior, as well as venues that 
often cater to metalheads, including Ana¬ 
heim’s Mirror Image Studios. 


“Adrian is very humble and treats 
all bands the same,” says Jesse Goytia, 
founder of Arrogant Behavior. “His hum¬ 
ble heart is what gets him invited back 
to many events at no charge from many 
promoters in LA and OC.” 

On a warm Saturday night in the 
middle of January, the Airliner Bar in LA 
is packed to capacity, with heavy metal 
fans crowding toward the first-floor 
stage as they await the next band at a 
show presented by local metal promot¬ 
ers Metal Invictus. Squashed between 
fans is Mejia, raising his Canon over his 
head in an effort to escape the shoving 
and to capture the snarled hair, sweat 
and growls of “menstrual metal” maidens 
Harlequin. He blends in with his metal 
T-shirt and black pants. 

Though he has shot plenty of nation¬ 
ally recognized bands at upscale venues, 
he prefers the thrill of covering packed 
dive-bar shows and backyard gigs. 

Mejia has begun utilizing GoPro cam¬ 
eras to capture the blast beat speed of 
drummers’ feet and their coordinated 
hands. Running multiple cameras during 
one song, let alone a full concert, can be 
time-consuming enough, so in his edit¬ 
ing, he sticks to an ethos of simplicity. 

“The video footage I publish from 
any of the instrumental cameras is 
always raw; I never touch the sound or 
the lighting,” Mejia says. “The profes¬ 


sional grade is cool and can work, but 
my work is all about expressions. [I 
aim] to offer the viewer the real thing 
and the most natural presence. I love 
the raw sound.” 

Despite Mejia’s economic hardships, 
he has persevered. “A lot of people, fans 
and bands alike, do not see the troubles 
that most of us go through,” says Goytia. 
“They assume [those] involved in the 
metal scene—whether being a promoter, 
photographer or even a larger band—are 
raking in the money. However, most of 
us have to have full-time jobs and suffer 
hardships and stresses just to do what 
we love.” 

Mejia’s goal is to shoot metal concerts 
and bands around the country. But for 
now, he’s focusing on his technical skills, 
perfecting his knack for videoing band 
interviews. Even though the business of 
music journalism is as brutal as some of 
the metal he listens to, Mejia knows the 
need for photographers will grow, as the 
underground bands of today become the 
major headliners of tomorrow. 

“Covering bands and musicians at the 
beginning was really for passion. It’s 
developed into an inspiration to feel my 
spiritual side,” Mejia says. “Going to a gig 
is sharing their passion, but also captur¬ 
ing their energy and filling my spirit with 
that. That’s why I do it.” 

LETTERS@OCWEEKLY.COM 




















log onto saharatheater.xxx 

for roll calls updates & weekly promotions 


1210 S. State College Blvd Suite C. 
Anaheim, Ca 92806 

(714) 772-2242 

C /SAHARATHEATER aSAHARA_THEATER 


IMPROV.COM 

120 S. Brea Blvd 
Brea CA 92821 
714.482.0700 

Jeff Ross Orny Adams 

Feb 6-7 Feb 12-15 






AUTHORITY 


• ATRTBtnTTO • 
THE MUSIC OF’QtJEEN 


Saturday, February 28 


THE ULTIMATE ELVIS 
TRIBUTE ARTIST EVENT 


Mercedes-Benz 


ti cketmaster t 


CITY NATIONAL 

CROVE 


OF ANAHEIM 


714.712.2700 2200 E. Katella Ave. citynationalgroveofanaheim.com 


Wednesday, February 18 


Saturday, March 14 


Monday, March 16 


Presented bv the Mercedes-Benz Dealers of Southern California 


u| pre-show dinner fx71 
II available! QjJ 



HOUSEOFBLUES.COM/ANAHEIM 


ANAHEIM 



COMING SOON 


2/6 RIO-DURAN DURAN TRIBUTE 
2/7 GOT-OC PRESENTS... 

HOUSE OF 80’S 

2/24 SOUTHBOUND AND COMPANY 
- LYNYRD SKYNYRD TRIBUTE 
BAND & STRANGE DAYS 
-TRIBUTETOTHE DOORS 



3/12 REBEL SOULJAHZ 

3/14 SECONDHAND SERENADE 

3/15 ANI DIFRANCO 

3/21 WILD CHILD 

3/22 SPRING FREAKS-OC 

3/27 QUEENSRYCHE 

4/2 BUDDY GUY 



dti 


1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO &TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 

VIP PACKAGES & RESERVATIONS | (g) : 714-520-2316 ^ : VIPHOBANA(S>LIVENATION.COM 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 


n 

O 


in 


m 


O 

O 

C 




Tl 

m 

> 

H 

C 

X 

m 


n 

> 

i - 

m 

z 

o 

> 

XI 


o 

o 

o 


n 

c 


c 

X 

m 


2 

C 

tn 

o 


o 

i - 

> 

C/1 

in 

T| 

m 

O 

in 


m 

oo 

x 

c 

> 

X 

< 

cr» 

I 

id 

NJ 

o 

(J1 


o 

n 

£ 

m 

m 

* 

h 

o 

2 


27 




















































































LUCINDA 

WILLIAMS 



THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 

PUDDLE OF MUDD 
GIN BLOSSOMS 
JOHN 5 

(Rob Zombie guitarist) / 

With Our Arms To The Sun 

OTTMAR LIEBERT & 

LUNA NEGRA 

OTTMAR LIEBERT & 

LUNA NEGRA 
GUN BOAT KINGS 
PAUL THORN 
ROGER CLYNE AND 
THE PEACEMAKERS 
MARC SEAL 
BRETT DENNEN 
RICHIE FURAY 
OC’S FUNNIEST 
HOUSEWIVES 
LUCINDA WILLIAMS 
YOUNG DUBLINERS 
Y&T 

JUDY COLLINS / 

Passenger String Quartet 
URIAH HEEP 
THE FENIANS 
TOMMY CASTRO & 

THE PAINKILLERS 
ZEPPELIN USA 
(Led Zeppelin Tribute) / 

LIGHTS (Journey Tribute) 

DICK DALE 
MIKE PETERS 
JONNY LANG 
OC’S FUNNIEST 
HOUSEWIVES 
HONK 

UPCOMING SHOWS 


P V 2 :/: 

mm 2 1 : 
21 : 

2/13 Aj 

K OTTMAR l 2/ 
| LIEBERT J 


>VOUNO 
DUBLINERS 


7 


3/12 
URIAH HEEP 





STEVE TYRELL 5/22 

LISA LOEB 

SPENCER DAY 5/29 

AL Dl MEOLA 6/5 

LOS RIOS ROCK 7/3 

SCHOOL 7/12 

MICHAEL SCHENKER 
BEATLES vs STONES 8/1 
- A MUSICAL SHOOT OUT 
QUEEN NATION 8/20 

(Queen Tribute) 8/22 


PAT TRAVERS / 
ERIC GALES 
THE DAN BAND 
THE TUBES 
JOHN MAYALL 
BILLY VERA & THE 
BEATERS 
DESPERADO 
(Eagles Tribute) 
MARC COHN 
ABBA FAB 


tickettyeb 866.468.3399 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook. com/coachhouseconcerthall \ follow us on Twitter @coach_house 
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COURTESY KELSEY GONZALEZ 

Funky Throwdown 

Long Beach has a Fight Club for musicians? 

BY NATE JACKSON 


S howing up on the dark dance 
floor of Fight Club guarantees 
one thing: You’re going to get 
hit. Luckily, the hits at Fight 
Club LBC at Que Sera typically land on 
the downbeat, as the club’s house band 
goes off on another thumping jam that 
leaves you feeling sweaty, sore and satis¬ 
fied. Since last September, an impromptu 
gathering of seasoned Long Beach musi¬ 
cians has evolved into a monthly event 
that—unlike the fictional slugfest led by 
Brad Pitt—has plenty of locals talking 
about it. Even though it’s not an actual 
brawl, it’s not exactly the kind of happen¬ 
ing at which you can stand around and be 
a spectator. 

“My vision when we first started doing 
this was to have it be something remi¬ 
niscent of what New York was like in the 
’80s,” says bass player/vocalist Kelsey 
Gonzalez. “Everybody on the dance floor 
was dancing, and the music was good. You 
can’t get that in LA as much because peo¬ 
ple are scared to dance. But people aren’t 
scared to dance in Long Beach.” 

Together with percussionist/lead 
vocalist Nick Pimentel (a.k.a. Nonchalant 
Savant) and D J Terrence Marquis (a.k.a. 
Terrence Anderson), Gonzalez started the 
night as a way for some of his friends and 
fellow touring sidemen to come together 
on their off nights to contribute to a well- 
curated dance party that bounces between 
funk, soul, reggae and hip-hop. 

The night generally starts out with a 
jam session. “We make it up on the spot, 
but no one seems to know because it’s 
pretty seamless,” Gonzalez says. After the 
first half-hour, the band fall into structured 
songs they’ve put together as a more orga¬ 


nized outfit called Via Leaves, followed by 
a D J set from Marquis. 

Gonzalez, a touring musical director for 
the likes of Grammy Award-winning R&B 
singer Miguel, Jhene Aiko and Nas (whom 
he recently toured with in London), says 
that Fight Club is a great outlet to work 
with Pimenta, an Inglewood-based per¬ 
cussionist who also stays busy in the music 
world doing production work with Miguel 
(who happens to be his older brother) and 
other venerated LA acts, including alterna¬ 
tive R&B twosome J*Davey. 

In addition to the founders, Fight Club’s 
roster is full of local talent, including 
Jasmine Canales on vocals, Roger “Joose” 
Benford on drums, and Colin Devane on 
keys and bass. There are also well-known 
artists (including Miguel and J*Davey) 
who sit in onstage, man the D J booth or 
blend in and dance with the crowd. Jason 
Ream designs all the artwork for the fli¬ 
ers. And then there’s the committed tribe 
of late-night revelers who faithfully fill up 
the dance floor and shake their asses. 

It might seem weird to find harmoni¬ 
ous vibes at a place called Fight Club, but 
for the regulars, it’s more of a Friday night 
battle against boredom than anything else. 

“We’re not trying to play too much off 
the Fight Club thing because we don’t 
wanna get too corny,” Gonzalez says. “But 
the name just sounds like something you 
either want to know about or go to.” 

N JACKSON @ OCWEEKLY.COM 


FIGHT CLUB LBC 

AT QUE SERA, 1923 E. SEVENTH ST, 
LONG BEACH, (562) 599-6170; WWW. 
THEQUESERA.COM. FIRST FRIDAY OF 
EVERY MONTH, 9 RM. 
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.468.3399 
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>deralbar.com 


tickets 


$120g‘' ii ° 

$ 20 —-; §§£. 

1NCtUD ES EHTBAHCE TO THE SHOW AJ 7;JO PM 
FOR OH* PERSON 
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Federal bar 

■ LONG BEACH. CALIFORNIA 


I I-or Tickets call 866.468.3399 or online: Ib.thefetlcralbar.i 


This event is 21 and over Any Ticket holder unable to present valid 
identification indicating that they are at least 21 years of age will 
not be admitted to this event. 




Doors @ 7pm 

UlglAu / 

cuu£CB&oeA, 


*%r rtfSfr 'Sly, 

102 Pine Avenue, Long B 


AGENT ORANGE - Thursday, 2/19 


BLASTERS - Sunday, 2/22 


HAWTHORNE HEIGHTS - Friday, 3/27 


the Federal bar 

UNDERGROUND 


102 Pine Ave., Long Beach 90802 
For tickets call: 866.468.3399 or visit lb.thefederalbar.com 



sq. ft. ENTERTAINMENT SHOWPLACE 


RESTAURANT + BAR + ENTERTAINMENT CENTER 


SATURDAY 

FEB 7 

CADILLAC TRAMPS 


SATURDAY 
FEB 21 

DECIMATE THE CROWN 

KRRROKB with dj Ryan 

EVERY FRIDAY 

§100 PRize evepy wee* 


CHECK OUT UPCOMING EVENTS FUZIONHB.COM 
714-377-7671 7227 Edinger Ave. HB 92647 
(Located between Bella Terra and Goldenwest College) 



miGos 

FEBRUARY 9 


j 


Naoveteo 

5 eA»/Al 


NEUTR/IL MILK HOTEL 

M4Y 29.2015.x. * 


ROUCOVUDCO-tfr 


LOSPEDOS-iir 


■PARUaMFNT 


Death Valley CirU 


FEAT. FITl IP & SFIMKI03 FORMERLY OF THE PH5RCYDF 
WEDNESDAY QQ/lfl dSE’’ 


FEB It, 2015 


WiftHBENgR 

THURSOAYTEB 19 

l/V* % Jh 

RtopIgALBUM ill 

" R EG U LATiE* GzFU N K!ER AT 


SUNDAY FEB 22.2015 


NAHKO 

'AND MEDICINE 
FOR THE PEOPLE 


113 / 1 ) 1 ) 


SLOW MAGIC 

CONSTELLATION ROOM 

SAT-FEB 28 


MONDAY 


MARCH 9 


THE PEOPLE S 
CHAMPIONS 


MARCH 26 

IMMORTAL TALIB 
TECHNIQUE KWELI 

/S^/Vv 


THE USED a °a -ig QHHH 

MMMOZETS THE EERIES _ ,, ^ 

H sat 04/ut ' r APRIL16 


TV ON THE RADIO 

SATURDAY 04 . 04 .IS 

« ** M 3 

i » i: ' 


“""ffiSSfP SOFT MOO 

: €1 Ar • m m 


M m rn 


MAY 15 


FRIDAY MAY 15 

CONSTELLATION ROOM 


I 


Till RSpAY 


RUSSIAN CIRCLES 




04.30.15 


PAST LIVE 


& S JUNE 4. 5. 6 6*^7 


O 

O 


in 


m 


n 

O 

c 




Tl 

m 

> 

H 

C 

XI 


m 


n 

> 


D 

> 

X 


O 

O 

D 


n 

c 


c 

X 

m 


2 

C 

t/> 

o 


n 

i - 

> 

( 7 ) 

(/) 

Tl 

m 

D 

in 


m 

oo 

x 

c 

> 

X 

< 

CTi 

i 

NJ 

NJ 

O 

(J 1 


o 

o 

£ 

m 

m 

* 

5 

h 

o 

2 


29 

























































< 

o 


< 

u 

Q 


O 

O 


LL 


_l 

LL 


LU 

q: 

D 

ti 

D 

u 


y 

U) 

D 

1 


in 

a 

LU 

LL 

U1 

10 

< 

_l 

u 


LD 

O 

fN 

fN 

i 

vQ 

> 

cr 

< 

o 

cr 

CD 

LU 

LL 


2 

o 

u 

d 

* 

LU 

LU 

£ 

u 

o 


30 



FEB 6-7 tCllC ^ack^r^ 

A Tribute to Frank, Dean & Sammy —J 

FRI FEB20 ££1)1' iXeflexx atib 

l\ic()ai*b ffilabc 

zrrzrzz— With Special Guests zz- :t-~ 

satfeb 21 Wpe Hong 3£tm. 

— ——— Experience The Eagles ~ . —.. 

z rrl; SAT FEB 28 CltbeilSiS 

-- A Tribute to Grateful Dead ~ -- 
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3459 VIA LIDO, NEWPORT BEACH 
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HEATHER FEIBLEMAN 


Getting Her 
First Shot 


LocalsOnly 

» NATE JACKSON 


T here aren't really enough words to honor 
the memory of our fallen colleague Andrew 
Youssef, who took thousands of photos and 
wrote hundreds of articles for the Weekly. He 
chased his passion for photo journalism relent¬ 
lessly, sometimes covering multiple shows in 
one night. Before he passed away from colon 
cancer on Nov. 30,2013, he spent a year detailing 
his journey fighting the disease in a harrowing 
column titled Last Shot. A year after his death, 
we decided to honor Youssef by starting the First 
Shot Photo Contest, offering career exposure 
for one amateur photographer whom we feel 
embodies Youssef's spirit and dedication as he or 
she strives to sharpen his or her skills. 

We put out an open call to aspiring local pho¬ 
tographers, asking them to submit a handful of 
photos and write an essay about how Youssef's 
story impacted their desire to be a photographer. 
This week, we congratulate winner Heather 
Feibleman, a senior at Corona Del Mar High 
School. We gladly interrupted her study time dur¬ 
ing finals weekto deliver the news. Not only can 
she tell a pretty good story from behind the lens, 
but she also has an interesting one of her own. 

Since picking up photography as a hobby 
during her freshman year, Feibleman says, she's 
been hooked on shooting concerts and local 
gatherings in and around her town. Coming 
from a musical family (including a guitar-playing 
father) and going to concerts frequently at a 
young age gave her an early desire to shoot 
concert photography. "I like getting lost in it," 
Feibleman says. "It's an outlet for me; on any 
given day, I'll go out and shoot, and it's a release 
from whatever emotions I'm feeling at the time." 

She's usually not allowed to shoot a concert 
from the photo pit. Last year, she and a group 
of school friends decided to start WELL Fest, 
a local music festival bringing together young 


bands and musicians from all over Orange 
County to benefit the Child Abuse Prevention 
Center. "We basically wanted to throw an event 
like Coachella for people in the community," she 
says. "The first year, we drew about 400 people 
and raised a good amount of money for charity." 
It was such a success that, after final exams fin¬ 
ish up, she looks forward to another WELL Fest 
in the near future. 

Aside from making us all look like slackers 
with her work ethic (something Youssef always 
did well), Feibleman's love of photography is 
apparent both in her growing body of work and 
her outlook on the art form. "I loved having 
the access to capture the audible passion put 
forth by these young musicians," she wrote 
in the essay she submitted for the contest. 
"Converting their passion for music into a single 
photograph exists as one of the most rewarding 
experiences of my life." 

Having read Youssef's story and studying his 
unflinching, award-winning Last Shot column, 
she feels winning the contest in memory of him 
is a true honor. 

"He kept doing what he loved, even when he 
probably shouldn't have been doing it," Feible¬ 
man says. "Hopefully, I'll never be in the same 
situation, but even when I'm, like, 90 years old, 

I still want to be that grandma out there taking 
photos.That would be pretty awesome, actually." 

N JACKSON @ OCWEEKLY.COM 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly , 2975 Red Hill Ave., Ste. 150, Costa 
Mesa, CA 92626. Or email your link to: 
localsonly@ocweekly.com. 

































FREE 

■ EMISSION 


ALL DAY, ALL NIGf 

BRING AD FOR ADMISSION 


VIP ROOMS & NEW LOUNGES 

— UNDER NEW MANAGEMENT — 

f Hiring ^Dancers! 

$2 REFILLS ★ NO DRINK HASSLE 
NO STAGE FEE 


SHOWGIRL 


3025 LA MESA, ANAHEIM 
714.630.5069 ★ TABOOGC.COM 


$10 DANCES 

ALL DAY & NIGHT 

HIRING DANCERS 

NO HOUSE FEES 

618 E. BALL RD. ANAHEIM, CA 

714 - 535-0811 

WWW.OCFLAMINGOGIRLS.COM 
OPEN 11AM-2AM 7 DAYS 





y ^ 

C£/l/Li 

GENTLi 


:n’s club 


TOPLESS DANCERS * FULL BAR * SUSHI BAR 








FREE ENTRY 
BEFORE 7PM 

WITH COUPON 


HALF OFF 
ENTRY 
AFTER 7PM 

WITH COUPON 


NOW AUDITIONING DAN 


HAPPY HOUR 12PM-7PM 

MAGIC MONDAY: 

$2 DRINKS 

TEQUILA TUESDAY: 

$2 - $3 - $4 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$3 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

$3 FIREBALL 'h OFF BOTTLE SERVICE* 

VIP FRIDAY & SATURDAY: 

$200 PATRON $200 GOOSE $200 JACK* 

SUNDAY FUNDAY: 

$3 DOMESTIC $4 IMPORTS $4 WELLS 

•NOT ALL DRINKS ARE INCLUDED IN SPECIALS 

1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806 

714 - 808-8500 

WWW.VENETIANGC.COM 



previoi 


or We-Vibe products. Only one coupon 
may be redeemed per person. 

Present this ad for discount 
exp. 2/19/15 


FiNK Kim 


VOTED 


"BEST SEX SHOP" 

BY OC WEEKLY 


YOUR ONE STOP 
SHOP FOR: 


20% OFF 

ANY PURCHASE 
OVER $25 


SEXY LINGERIE 


(S-XXXXL) 
XXX DVD' 


LOTIONS & 
EDIBLES 


SEXY SHOE 


ADULT TOY 
& NOVELTII 


JRE HOURS: 

- Sat 11am - 7pm 


BACHELORETTE| 
PARTY SUPPLIES 


1 7955 SKY PARK CIRCLE. SUITE A • IRVINE. 926 1 4 
949-660-4990 • CALL FOR DIRECTIONS TO STORE! 


NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE 



E50pM 


f @ca»ig> 


r: 1109 N. Harbor Blvd. | 
q Santa Ana 1 , CA 92 705T 
3 714-554-0491 j . 


Open 7 days a week 
Wm- ■ 'Nam^am | 
caligirls7TCcom o 
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THIS WEEK 


FRIDAY, FEB. 6 

ECHO SPARKS: 7:30 p.m., free. Bacchus Bar & Bistro, 
6735 Quail Hill Pkwy., Irvine, (949) 502-4600; 
www.bacchusbarandbistro.com. 

PARTYNEXTDOOR: 8 p.m., $10. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 

RIO-DURAN DURAN TRIBUTE: 7 p m , $22 House 
of Blues, 1530 S. Disneyland Dr., Anaheim, (714) 778- 
2583; www.hob.com/anaheim. 

YOU BLEW IT: Tiny Moving Parts, Rozwell Kid, 

7 p.m., $12-$15. Chain Reaction, 1652 W. Lincoln Ave., 
Anaheim, (714) 635-6067; www.allages.com. 


SATURDAY, FEB. 7 

BEHEMOTH: Cannibal Corpse, Aeon, Tribulation, 

7:30 p.m., $30. The Observatory, 3503 S. Harbor Blvd., 
Santa Ana, (714) 957-0600; www.observatoryoc.com. 

CADILLAC TRAMPS: 7 p.m., $15. FuZion, 7727 Edinger 
Ave., Huntington Beach, (714) 377-7671; 
www.fuzionhb.com. 

GIN BLOSSOMS: 8 p.m., $30. The Coach House, 33157 
Camino Capistrano, Ste. C, San Juan Capistrano, 

(949) 496-8930; www.thecoachhouse.com. 

THE HIGGS: 8 p.m., $5. The Wayfarer, 843 W. 19th St., 
Costa Mesa, (949) 764-0039; 
www.wayfarercm.com. 

NARCOLEPTIC YOUTH: 7 p.m., $10. Doll Hut, 107 S. 
Adams St., Anaheim, (714) 533-1286; 
www.facebook.com/worldfamousdh. 


STANLEY AND THE SEARCH: 7 p.m., $10. Chain 
Reaction, 1652 W. Lincoln Ave., Anaheim, (714) 635- 
6067; www.allages.com. 

SUNDAY, FEB. 8 

CH3: 1 p.m., $10. Alex's Bar, 2913 E. Anaheim St., Long 
Beach, (562) 434-8292; www.alexsbar.com. 

THE DIXIEDELICS: The Golden Eagle Dixieland 
Band, 1 p.m., free. Steamers Cafe & Jazz Club, 

138 W. Commonwealth Ave., Fullerton, (714) 871-8800; 
www.steamerscafe.com. 

JUNIOR REID: 8 p.m., $18. Acerogami at the Glass 
House, 228 W. Second St., Pomona, (909) 865-0979. 

LEFTOVER CRACK: 8 p.m., $16. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 


THE MIDTOWN MEN: 3 p.m., $50-$80. Cerritos Center 
for the Performing Arts, 12700 Center Court Dr., 
Cerritos, (562) 467-8818; www.cerritoscenter.com. 

MISHKA SHUBALY: 9 p.m., $10. Blacklight District 
Lounge, 2500 E. Anaheim St., Long Beach. 

MURDER BY DEATH: 8 p.m., $17. The Wayfarer, 

843 W. 19th St., Costa Mesa, (949) 764-0039; 
www.wayfarercm.com. 

RUSTY JOHNSON: 7 p.m., $15. Spaghettini Rotisserie 
& Grill, 3005 Old Ranch Pkwy., Seal Beach, (562) 596- 
2199; www.spaghettini.com. 

ZION I: Vokab Company, Locksmith, 8 p.m., $5. The 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.observatoryoc.com. 

ZOLA JESUS: Deradoorian, 8 p.m., $13. Constellation 
Room at the Observatory, 3503 S. Harbor Blvd., Santa 
Ana, (714) 957-0600; www.constellationroom.com. 
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SHADES OF GREY GIFT GUIDE 



JUiy i y 


ROMANTIX 


Visit one of our 18 intimate boutique 

locations in California 

visit romantixonline.com to find a location near you. 


LINGERIE • DVDS • TOYS • LUBE • PARTY SUPPLIES 


Silicone Kegel Balls 


Satin Mask 


Luna Beads 


Ball Gag 


Intimate Jewelry 


MONDAY, FEB. 9 

BROWNOUT PRESENTS BROWN SABBATH: 

9 p.m., $12-$15. The Wayfarer, 843 W. 19th St., Costa 
Mesa, (949) 764-0039; www.wayfarercm.com. 

JASON FEDDY BAND: 7 p.m., $5. Mozambique, 

1740 S. Coast Hwy., Laguna Beach, (949) 715-7777; 
www.mozambiqueoc.com. 

MIGOS: 8 p.m., $20. The Observatory, 3503 S. Harbor Blvd., 
Santa Ana, (714) 957-0600; www.observatoryoc.com. 
THE ORIGINALITES: 9 p.m., free. Gallagher's Pub 

6 Grill, 300 Pacific Coast Hwy., Ste. 113, Huntington 
Beach, (714) 536-2422; www.gallagherspub.com. 

TUESDAY, FEB. 10 

COMING OF SAGE: 7 p.m., free. The White House, 

340 S. Coast Hwy., Laguna Beach; 
whitehouserestaurant.com. 

PEACE OUT: 9 p.m., free. The Continental Room, 

115 W. Santa Fe Ave., Fullerton, (714) 469-1879; 
www.facebook.com/ContinentalRoom. 

THE TOASTERS: 8 p.m., free. The Slidebar Rock-N-Roll 
Kitchen, 122 E. Commonwealth Ave., Fullerton, 

(714) 871-7469; www.slidebarfullerton.com. 
WHEELAND BROTHERS: 7 p.m., $5. Mozambique, 

1740 S. Coast Hwy., Laguna Beach, (949) 715-7777; 
www.mozambiqueoc.com. 

WEDNESDAY, FEB. 11 

THE ACTIVE SET: 8 p.m., free. The Slidebar Rock-N- 
Roll Kitchen, 122 E. Commonwealth Ave., Fullerton, 
(714) 871-7469; www.slidebarfullerton.com. 

THE BIG DRAW: DJ Abeltron, 8 p.m., free. The Copper 
Door, 225 1/2 N. Broadway, Santa Ana, (714) 543-3813; 
thecopperdoorbar.com. 

BILL MAGEE: 7 p.m., free. Mozambique, 1740 S. 

Coast Hwy., Laguna Beach, (949) 715-7777; 
www.mozambiqueoc.com. 

KINKY: 8 p.m., $29. House of Blues, 1530 S. Disneyland 
Dr., Anaheim, (714) 778-2583; www.hob.com/anaheim. 
THE SLEEPING GHOST: 8 p.m., free. The Slidebar 
Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, (714) 871-7469; www.slidebarfullerton.com. 

THURSDAY, FEB. 12 

AUDIEN: 9 p.m., $15-$25. Sutra, 1870 Harbor Blvd., Ste. 

200, Costa Mesa, (949) 722-7103; www.sutraoc.com. 
THE AVETT BROTHERS: 8 p.m., $46.50-$55.50. Fox 
Theater Pomona, 301 S. Garey Ave., Pomona, 

(877) 283-6976; www.foxpomona.com. 

CONHEARTIST: 6 p.m., $5. Programme Skate & Sound, 
2495 E. Chapman Ave., Fullerton, (714) 798-7565; 
www.programmehq.com. 

CORNERS: 9 p.m., $5-$7. The Wayfarer, 843 W. 19th St., 
Costa Mesa, (949) 764-0039; www.wayfarercm.com. 
JAMES CLAY GARRISON &THE GIANT PEACH: 

7 p.m., $5. Mozambique, 1740 S. Coast Hwy., Laguna 
Beach, (949) 715-7777; www.mozambiqueoc.com. 

THE NOISE PRESENTS MOTION CITY 
SOUNDTRACK: Hellogoodbye, Driver Friendly, 

8 p.m., $25. House of Blues, 1530 S. Disneyland Dr., 
Anaheim, (714) 778-2583; www.hob.com/anaheim. 

OTTMAR LIEBERT: 8 p.m., $30. Saint Rocke, 142 
Pacific Coast Hwy., Hermosa Beach, (310) 372-0035; 
www.saintrocke.com. 

RAPTURE-BLONDIETRIBUTE: 9:30 p m., $5 
Original Mike's, 100 S. Main St., Santa Ana, 

(714) 550-7764; www.originalmikes.com. 















$10 LAP DANCES EVERYDAY 

VIP ROOMS WITH 
SPECIAL GIRL HOSTESS 

COUPLES WELCOME! 


HIRING DANCERS 


8351 KATELLA AVE. STANTON, CA 
714-816-0007112PM - 2AM | 7 DAYS 
WWW.007SHOWGIRLS.COM 


ShSwGlrls 


UNDER NEW MANAGEMENT 


FULLY NUDE 18+ 
FREE ADMISSION DAY & 

|W/AD| 


MILITARY SPECIALS 



Any 1 reg. priced item $100 or less 
or 20% off above $100 

excludes Lelo, Flesh light, Chynna 
Dolls and sale items 
With this 0C Weekly Coupon. Not Valid with 
other offers or prior purchases. EXP. 2/14/15 




Adults Gifts & Toys 
Lingerie 
Lubricants 
Accessories 
Movies & More! 
Gift Certificates 
Available 


c/ ccMuyyi Xpwu 

Adult Store & Gifts ^ 

Shop our discreet online store www.passioncityadultstore.com 


17831 Beach Blvd., Huntington Beach • 714.596.4060 • Open Latel Mon-Sat 11PM Sun 10PM 



1627 E. EDENCER AVE UNET B SANTA ANA (located at blukted society collective) 

714-479-0871 f wwia.faceboolt.com/BlimtedSociety 



THURSDAYS 

$100 SUITES 








ANAHUM 


4 VIP DANCES FOR 540 NO MORE WRISTBANDS 

tSv 


mm 2640 W. WOODLAND DR. 714.220.2524 IMPERIALSHOWGIRLSOC.COM 



'Anaheim 


$7 PITCHERS & $5 TEQUILA SHOTS 


At California Girls - Anaheim 
with OC's sexiest entertainers 


815 S. Brookhurst St. Anaheim, CA 92804 
714-635-8040 caligirls714.com 

21+w/ID 

!gcaligirls714 jbaligirlsanaheim 
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ALTERNATIVE MEDICINE SERVICES 
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LBC 420 EVALUATIONS 
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720 ALAMITOS AVE. 
(562) 599-8420 


UNIT A, LONG BEACH 90813 


I 


RENEWALS 


NEW PATIENTS 


LBC 420 Evaluations is one of the largest and most trusted dinics in the Long Beach area 
-providing you with the safest and most affordable MMJ recommendations. We offer the 
best prices and we guarantee that we are 100% legal and in compliance with all stale 
laws under prop 215. 


C-D 


BRIAN GAMBLE, M.D. 


24/7 

Verification! 


NEW PATIENTS 



Professional 
Photo 
ID Cards 


RENEWALS 


| 3 Hl $ 20 " 

NO WAITING, FAST PROCESSING 

1 O 0 TMMMGG 8 

C 5 OTM 10 M^ 

W-530-3322 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran 8 Senior Citizen discounts availaole 

+ MEDICAL MARIJUANA EVALUATIONS I | 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 

MON - SAT 9am - 7pm | SUN 10am - 6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 2/19/15 


tn ROOM 
V' SERVICE 

|| Top Rated Delivery Service 

FTP Special FREE GIFT BAG! 

Includes Grinder, Pre-Roll, 1G Flower 
Ft Issue of Nuggetry Magazine 

— We Proudly Carry - 

KILLER KONCENTRATES • BHOSS EXTRACTSEUREKA 
CARTRIDGES ft PENS • WHITE RECLUSE 
GHOST OG • AUTO DABBER • HUBBY BARS 
AND CHEEBA CHEWS 

Discounts to Seniors, Veterans and those 
with serious medical conditions. 

714 . 204.6372 

Serving: Newport Beach, Corona del Mor, 
Costo Meso, Irvine, Huntington Beach, 
North Laguna 





Medical 

Marijuana 

Evaluations 


TWO LOCATIONS: 




W Offers only valid with 
ad. Only one promotion 
per patient per visit 


Evaluation Cefbt 

ALL patients are seen by a licensed California physician 


24/7 


SPECIAL! 

Recommendations 
Starting at 


440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 
1626 E. 17th St. 
Santa Ana, CA 92705 


All Patients 

TOLL FREE! 
( 800 ) 620-2027 


MD LICENSE: A22208 


Yo hablo Espanol! 


online & phone 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 

















































OC 420 

Evaluations 


TOLL FREE 
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*^ATIENTS 

RENEWALS $19 



Jlrffy hsbiy C( 


1671 W. KATELLA AVE. STE. 130, ANAHEIM 

MON-FRI 11AM-7PM * SAT 11AM-6PM • SUN 11AIVI-5PIVI 


TOIL ZSiZZi ■\-ZZZ-}'j\i''j\J-Z i/AL -J 
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C SUNDAY 

5 gram sth* 

AU WAX SW /8TH 


8 cr 


FOR 


A 


2 GRANVS 


SPECIALS & OFFERS CANNOT BE COMBINED. 

OPEN 11AM-8PM DAILY 
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1921 Carnegie Ave #3H, Santa Ana I 949-752-6272 


MEDICINE SERVICES // COLLECTIVES 
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& FREE GIFT 


• SC LAB TESTED STRAINS 


11:1 


7 I 4.395.4 I 22 

HOURS: MON/THURS I IA - 9P 
FRI/SAT I IA - IOP | SUN I IA - 8P 

9774 KATELLA AVE. 
ANAHEIM, CA 92804 


W/ANY $50 DONATION 




SKY &SSL 
ffijfr *-?-*• /spar 


FIRST TIME PATIENTS 

• 5 Gram 8th of Top Shelf $45 
• 2 Grams of Gold Crumble $45 
• 5 Grams of Wax $100 

$100 SPECIALS 

• 4 Grams of Gold Crumble 
• 8th of Top Shelf 2 Grams of Wax 

$200 SPECIALS 

1/2 Oz. Top Shelf + 

2 grams of C02 Wax 


K0R0VA 


Buddah’s Best 



4.9 RATING 

ON WEEDMAPS 
WITH 1,000+ 
REVIEWS! 



HOURS: 


MON-SAT 10AM 
SUN 10AM-11PM 
U39VU.17TH ST. SRNTR RNR, Cfl 

714.468.0289 


SCL Certified 



HIGHEST QUALITy MEDS, LOW COMPASSIONATE PRICES! 




Westminster 


0C WEEKLy SPECIAL 
MUST SHOW COUPON 
TO REDEEM 


WCC: 

BHOMBLINE 


WCC: 

WEST COAST 
CURE 


HCH: 

HATERS 
GONNA HATE 


THE HASH 
COMPANy 


* 1/STH'S STARTING @ $25 

* $100 OZ DEALS 

* BOGO SPECIALS 

* 5G @ $100 WAX MANIA 
*$10KIEF0RBUy 2 GET 1 


9G 1/8 DOGO 

$5 off'aMwax 

FREE PRE-ROLL 

' W/ANy DONATION^ 


2708 WESTMINSTER AVE. #120 
SANTA ANA, CA 92706 


Only patients with legally recognized medical cannabis 10 cards may obtain 
cannabis from medical cannabis coltecfives/di spen&anes l n strict compliant 
with Prop 215 and SB420 HS11362 5 HS11367.7 



OOGA 

ORANGE COUNTY GROWER'S ASSOCIATION 

(Monday 

2 FREE PRE-ROLLS WITH 1/8TH 

Tuzbday & ThuZbday 

RAFFLE TICKET W/ EVERY 
1/8TH 

LUzdruJidaju 

FREE CHEM URKLE GRAM 
W/ EVERY 1/8TH 

3-tiday 

SHAKE SPECIALS 

Saturday Su nday 

10% OFF EDIBLES 5G 1/8TH 

FREE GRAM OF 
CHEM URKLE 

W/ ANY 1/8TH DONATION 




7G WAX 

$100 





657.223.9303 

2522 NORTH GRAND AVE 
SANTA ANA, 92705 


HAPPY HOUR 

4G 1/8TH 

EVERY MON-TUES-THURS-FRI 4:20PM - 6:20PM 


& 



$40 CAP! 


FREE 

WHEEL 

SPIN 


FREE 

UPGRADE 


5 GRAM 
1/8THS 


WED & SUN WITH A $40 DONATION, 
ANY DAY WITH A $100 DONATION 


$10 OFF ANY I iog FOR 
GRAM OF WAX I aiaa 

(REGULAR PRICE) ■ 11 

w/coupon B B 


(KIVA 
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CALIFORNIA'S EXCLUSIVE DR.VAPE DISTRIBUTOR 

714-972-2000 • M - F 9-9pm | Sat 10-9pm | Sun 10-8pm 
1616 E. 4TH ST.. SUITE #130, SANTA ANA, CA 



^Kills' 


FoSSSl 



fSiSlas 


DONATE TOWARDS ® CONCENTRATE 

RECEIVE .5G FREE 


(770 70S 0806 


1KS1 EAST EDIIIliER, SUITE. HIM 
SANTA AHA, CA SK7HS 
MONDAY - SUNDAY (SAM - ISAM) 
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onation 

GIFT BAG INCLUDES: 

• ONE BHANG BAD 

• I GRAM FLOWER 

1/2 GRAM OIL SUPPLY WAX 
•VALENTINES SUDBIZE 
•DISCOUNT CARD 
T) 
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*No Double Discounts. Some restrictions may apply* 

1918 2.Main2t.,Santa Anal ' 



CONCENTRATES 


TOP SHELF $10 OFF $5 OFF 

GRAMS f GRAM ** .5 GRAM 

(Limit 5) 




DioieicDfcitgo 


2094 S. Grand Ave, Santa Ana 714.925.5874 
10AM - Midnight Everyday! 0 @LiquidLoungeSA 
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17416 Beach Blvd 
Huntington Beach 
CA 92647 

714.475.5502 

9am-Midnight 
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1ST TimE PHTIEflTS 


5 Gram 1/8,410 Grams Up To 

5 Gra i Ms + a FREE GIFT 
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Pjtnfo/lfj/T* 949.354.9782 - serenitubyzen@outlook.com 
rut <AV €/ ^ Mor , Sat 10AM _ ^ m 6PM 



hrppv hour 


FLOWER -10% Off All Quarters 
1pm - 4:20 pm Mon - Fri 
n 1pm - 4:20pm 


Buy 3 Grams of at|d Get a 0.5 
Gram For Free (/ III daV long) 


COnCEnTRRTES 


10% Off All Concentrates 11pm-12am ■ , p 
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Shrtterdry 


10% Off All SHATTERS 
Every Saturday 
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17416 Beach Blvd 
Huntington Beach 
CA 92647 
714.475.5502 
9am-Midnight Daily 
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OCWEEKLY.COM/MMJ TO ADVERTISE CALL 714.550.5900 MEEKLY 



Now Available at these 
Licensed Dispensaries 

Anaheim Patient Care, Anaheim 
OC SoLutions, DeLivery Service, Anaheim 
Home Garden HoListic, Corona 
Huntington Beach Care Giver, Huntington Beach 
The Crown CoLLective, Mira Loma 
NaturaL Education Workshop, PaLm Desert 
Varieties For Life, PLacentia 
Santa Ana Patients Assoc., Santa Ana 
HerbaL Cruz, Santa Cruz 
Tustin Safe Access, Tustin 
Green Mart Organic, WiLmington 
FOR OTHER LOCATIONS CALL OR VISIT 
HOUSEOFJANE.COM 


HOUSE 

of T ANE .com 

1-855-420-JANE 


This medication was produced and 
distributed in compliance with 
California Compassionate Use Act 
Prop 215 and SB 420 Section 11362.7 
of the Health and Safety Code. 


HEMPCON CUP 

BEST 

EDIBLE 

& 

CONNOISSEURS 

CHOICE 

2015 


WINNER 



FREE 

ENTRY 

DAILY 

UNTIL 6PM 


SPEARMINT RHINO 

GENTLEMEN S CLUBS 

TORRANCE 

FULL BAR 

WE SHOW ALL 
PPV UFC FIGHTS 


ESDAYS 

(South Bay Appreciation Night) 

Free Admission For All 

South Bay Residents w/ ID 

$3 Calls & 
$7 Premiums 

(8pm-Close) 

$175 Russian Standard 

Vodka Bottle Special 


19900 NORMANDIE AVE 
TORRANCE, CA 90502 
310-532-2427 
OPEN 7 DAYS 1pm-2am 

spearmintrhino.com 21+ w/ID 
Q @torrancerhino 
o spearmintrhinotorrance 
© spearmintrhino torrance 


iFREE ENTRY: 

I Good for one free entry. One person per i 
i pass only. Not valid during special events, i 
i Torrance location only, spearmint^wrhino i 

GENTLEMENS CLUBS 

J OC Weekly Expires March. 1st, 2015^J 



GREEN MILE COLLECTIVE 


Biggest Selection, Highest Quality, and Enormous Storefront. 


FIRST TIME PATIENT SPECIALS 

6g Top Shelf 8th 

5g Top Shelf 8th + Goodie Bag 

10% OFF Concentrates 


HAPPY HOUR SPECIALS 


YOUR 

ONE 

STOP 

SHOP 


Specials Include: Super Sized Weighouts & 
10% OFF Concentrates 


Wheel Wednesday 

(min. $20 donation) 


Free Joint Friday 

(min. $20 donation) 


STORE HOURS: M 


714-393-4563 greenmilecollective@gmail.com 

1823 E. I7TH STREET #123 SANTA ANA CA 92705 



Amt TOYS 

no yams 
imtm 
SUPPLEMENTS 
PVPs 

25% OFF 

YOUR ENTIRE PURCHASE 

Offer expires 2/19/15. May not be combined with 
any other discount or promotion. 


Open 24/7 

213 N. Harbor Blvd. Santa Ana, CA 92703 
714-554-4495 | www.spankysonline.com 



























915 

Adult Massage 


★Grand Opening* 

999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 

(714) 554-3936 


All Natural Beauty 
Avail. Til 4am 
Cozy VIP Private 

Sensual body. Up late? 

So am I. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & sooth¬ 
ing experience w/stun- 
ning girl. Nice, private. 
Special rate $200. 
818-821-9090 


BLACK MALE 
& FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also 
avail.MC/Visa Accepted. 


915 

Adult Massage 


Exotic Hottie 
All Natural Model 

Sexy, fit, curvy, Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 


Sensual fullbody erotic 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
GFE, fetishes & fantasies. 

Private, Nice incall. 

Special rate $200 

818 - 821-9090 



DEEP & Oil 

MASSAGE 

(949) 472-4029 

23600 ROCKFIELD BLVD #2N 

LAKE FORREST, CA 

MBB3 &aEm 

(949) 487-7756 

30240 RANCHO VIEJO RD. #E 

SAN JUAN CAP, CA 



'ecvmeost 




Attractive with a fit body, and well groomed. 

18- 35 years old. 

Be responsible, reliable, and as trustworthy as we are. 
Working cell phone w/text messaging. 


Call or text (3£3^]i a £300 D O fl 
or email [ 


GRAND OPENING! 


LUXURY SPA MASSAGE 

FULL BODY MASSAGE, TABLE SHOWERS & WAX 





OPEN 7 Days 
440 Fair Dr. #D Co 


Qrand Opening! 

Lake Forest Spa Waxing 



Angel's 
Special 

Men's Waxing Only 
Bikini Trim 

949 - 768-8819 
949 - 228-7672 

23782 Mercury Road 
Lake Forest • 92630 
lakeforestspamassage.com 



30 min for $40 
$50 for 1 H/f 


Open Mon- Thurs 
10am- Midnight 
Fri- Sun 10am- 2am 



714.947.0037 • 8509 Cerritos Ave., Stanton, 90680 
(Corner Cerritos & Dale St) 

714.530.3285 * 12192 Brookhurst St. Garden Grove, 92840 


GRAND OPENING 


LAKE FOREST^ii^ 

WITH MASSAGE 


$45/1 HR W/AD 


949.768.8258 

23782 MERCURY RD. 
LAKE FOREST, 92630 


GRAND 
OPENING 

A+DAY SPA 

$10 OFF 

w/ad 

2105 E Ball Rd., Anaheim 

714-991-5678 


<S>G3j2ZZ3 
■022JC£££? 




tRree table shower in your Q\yiN>rojotr?! I 
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Brand New Spot 

“Private Room 

Shower Available} 

1 Visit & You 
Will Never I 
Go Elsewhei^ 

Sweetness 


of Asian Relaxation 


Passion Massage 

1877 W Katella Ave 
Anaheim CA 92804 
Katel la/N utwo qjcl 





fonochat Latfn singles ®714-464-2989 


adult fax 


Escort Reviews 
Massage Reviews 
Arrangement Reviews 


Tl 

m 

oo 

ZJ 

c 

> 

ZJ 

< 

Ch 

I 

NJ 

IYJ 

O 

(J1 


O 

o 

£ 

m 

m 

7s 

O 

o 

s 


39 
























































































in 

i- 

z 

LU 

H 


O 

U 


> 

H 

Z 

D 

O 

U 

LU 

X 

H 


LU 

CT 

D 

I- 

< 

LU 


CL 

< 

Q 


< 

U 


Q 

O 

O 

LL 




LL 


LU 

CL 

D 

b 

D 

U 

U 

in 

D 


c/) 

□ 

LU 

LL 

tf) 

t/) 

< 

-I 

u 


LD 

O 

C\l 

fN 

i 

lD 

> 

CL 

< 

D 

CL 

CD 

LU 

LL 



40 



LUXURY 


it 


H&H Massage 

THE RIGHT PLACE 
|YOU ARE LOOKING FOR 

$10 OFF 

first visit w/ad 




MON-FRI: 

10 AM- 10 PM 

SAT-SUN: 

10AM-9PM 


714.600.7328 

2077 HARBOR BLVD # B 
COSTA MESA, 92627 


talk me 


.conn 



Phone Sex 
Amateur Chat 
Sexting, Email, IM 

First $20 FREE! 

with code: TTM21 2 (website only) 


-800-264-TALK 



R SPA & Massage if 

$40/1 HOUR'* i 

tustinbodyfootmassage.com W*'' 

13846 Red Hill Ave.Tustin, 92780 » 714-505-2288 ' 



714-285 

1235 W. Memory Lane Santa Ana, CA 92706 

New Owner Beautiful Asian Staff 




Queen Spa $10 Off Special $40 1/2 HR 

Young Asian Girls • Hot Massage 
Nice Place To Relax • Private Room 

1234 W. Chapman Orange, 92868 
Main & Chapman 714-771-1248 



■liilW 




CHARMING 

SPA 


"foung, Sweet, Attractive 

Asian Ladies. 4 


$50/hr 

9am-9 pm 

7561 Center Ave., # 15 
Huntington Beach 
714.622.4046 


ADVERTISE IN THE 

MEEKLY 

MEDICAL RESEARCH SECTION 

CALL 714.550.5900 



GRAND OPENING.' 



U&l 

MASSAGE 

cAdim, £ ^atrni 

SPECIAL 
1/2 HR/** 
$35 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 


S. STATE COLLEGE BLVD 


ANAHEIM CA 92608 


(714) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 



BRAND NEW SPOT* SPECIAL PRICE 

ASIAN/ LATINA/ FILLIPINO 


FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 

8am-10pm 

TEMPTATION 
MASSAGE 

11855 BEACH BLVD 
STANTON CA 90680 

714 983 6624 

ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 


945 

Phone Services 


FREE PARTYLINE! 

1- 712-432-7968 
18+ Normal LD Applies 

Private Connections 
Try it free! 

1-708-613-2104 
Normal LD Applies 18+ 

HOT Cay Chat! 

1-708-613-2103 
18+ Normal LD Applies 

$10 Buck Phone Sex 

Live 1 on 1 

1-877-919-EASY (3279) 18+ 

Sexy Swinger's line! 

1-800-785-2833 

1-800-811-4048 

Sexy Hot Local Girls! 

1-888-660-4446 

1-800-990-9377 

Erotic Playround!!! 

1-888-404-3330 

1-800-619-242818+ 

intimate Connections 

1-800-928-MEET (6338) 

Naughty Older women 

1-800-251-4414 
1-800-529-5733 18+ 

Hot & Nasty Phone Sex 

1-800-960-432818+ 


936 

Transexual Escorts 



945 

Phone Services 


#1 CAY, Bl CHAT & HOOKUPS 
Discreet chat that will 
turn you on!! 

FREE to try!! 18+ 

Call 714-464-8977 

RIPPED MUSCLE 
JOCKS & BEEFY 
HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREE!! 18+ 
it's discreet and it's hot! 

Call 714-464-8977 



Massage Center 

GRAND OPENING 

HOT GIRLS 

22672 LAMBERT ST. #616 
LAKE FOREST, CA 92630 
(949) 231-9356 9:30AM-7:30PM 




GRAND OPENING 

f • GOOD WORK 

714 - 956-2622 

825 N. Euclid St. 
Anaheim, CA 

949 - 855-9646 

24342 Muirland 
Lake Forrest, CA 



HEALTHINESS SPA 

$10 OFF 

w/ AD 


A Skilled & 
Friendly Staff 


714-635-5354 

1523 WKatella, #105 
Anaheim - 10am-10pm 

















































































2975 Red Hill Avenue, Suite 1501 Costa Mesa, CA 926261 714.550.5984 

CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized to publish the entire contents and subject 
matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity and that the agency and advertiser have obtained all necessary permission and releases. 
Upon the OC Weekly's request, the agent or advertiser will produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will 
indemnify and save the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to revise, reject or omit 
without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an advertisement. Publication and placement of advertisements are not 
guaranteed. Liability for any error appearing in an advertisement is limited to the cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially 
affect the value of an advertisement. To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, artwork and 
articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly reserves the right to revise its advertising rates at any time. 
Announcements of an increase shall be made four weeks in advance to contract advertisers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 



CAREER TRAINING 

AVIATION Grads work with 
JetBlue, Boeing, NASA and 
others- start here with 
hands on training for FAA 
certification. Financial aid if 
qualified. Call Aviation Insti¬ 
tute of Maintenance 
800-725-1563 


automotive 


AUTOS WANTED 

CASH FOR CARS: Any 
Car/Truck. Running or Not! 
Top Dollar Paid. We Come 
To You! Call For Instant Of¬ 
fer: 1-888-420-3808 
www.cash4car.com 


CASH 4 
ANY 
CARS 

Free pick up/tow. 
No title OK. 24/7 
714-450-3988 
Top $$ Paid, FAST 


AUTO INSURANCE STARTING 
AT $25/ MONTH! Call 
855-977-9537 


health 


Behavioral Research 
Specialists, LLC is currently 
conducting studies in the 
Los Angeles area and is 
always looking for 
Volunteers. Some studies 
may provide compensation 
for travel and time. Sleep/ 
Diabetes/Pain/Psychiatry/ 
Depression//Schizophrenia/ 
Bipolar/Anxiety/ADHD (Ado- 
lescent)/Alzheimer's 
If you or some you know 
would like to participate, 
contact BRS at 
(888)255-5798 


GET HELP NOW 

Struggling with DRUGS or 
ALCOHOL? Addicted to 
PILLS? Talk to someone who 
cares. Call The Addiction 
Hope & Help Line for a free 
assessment. 800-978-6674 


VIAGRA lOOmg, CIALIS 
20mg. 40 Pills + 4 FREE for 
only 599. #1 Male Enhance¬ 
ment! Discreet Shipping. 
Save $500. Buy the Blue Pill 
Now! 1-800-404-1271 



EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 



650 

Adoption Notices 


ADOPTION SERVICES 

PREGNANT? THINKING OF 
ADOPTION? Talk with caring 
agency specializing in 
matching Birthmothers 
with Families Nationwide. 
LIVING EXPENSES PAID. Call 
24/7Abby's One True Gift 
Adoptions. 866-413-6293. 
Void in Illinois/New Mexi¬ 
co/Indiana 



CAREER TRAINING 

THE OCEAN Corp. 10840 
Rockley Road, Houston, 
Texas 77099. Train for a new 
career. *Underwater 
Welder. Commercial Diver. 
*NDT/Weld Inspector. 

Job Placement Assistance. 
Financial Aid avail for those 
who qualify 1.800.321.0298 


520 

Financial Services 


RESOLVE TAX DEBT 

Are you in BIG trouble with 
the IRS? Stop wage & bank 
levies, liens & audits, unfiled 
tax returns, payroll issues, & 
resolve tax debt FAST. Call 
844-753-1317 


525 

Legal Services 


FACING EVICTION or 
FORECLOSURE? 

Eviction Delay / Fore¬ 
closure Reversal. 

Call 213-291-1810 

★★★From $99 ★★★★ 
www.LegalBoom.info 


Robbed by your Employ¬ 
er? 

Working overtime & called 
salaried? 

Told to clock out but con¬ 
tinue to work? 

Called an independent con¬ 
tractor/1099 employee? 
Speak w/attorney Diane 
Mancinelli at no cost to 
you. (714)734-8999 


530 

Misc. Services 


Curious About Men? Talk 
Discreetly with men like 
you! Try FREE! Call 
1-888-779-2789 www.guys- 
pyvoice.com 


DISH TV Starting at 
$19.99/month (for 12 mos.) 
SAVE! Regular Price $34.99. 
Ask About FREE SAME DAY 
Installation! CALL Now! 
888-992-1957 


530 

Misc. Services 


Start saving $$$ with DI¬ 
RECTV. $19.99 mo. 130 
channels, FREE HDDVR-4 
ROOM install. High Speed In¬ 
ternet-Phone Bundle 
available. CALL TODAY 
877-829-0681 


WANTS TO purchase miner¬ 
als and other oil & gas inter¬ 
ests. Send details to PO. 

Box 13557, Denver, Co 
80201 



484 

Misc. Business 


Start A vape Shop! 

Free reports on the top 
seven questions you should 
ask and how to open a shop 
with very little money. 
www.VapeMentors.com 


Education 


AIRBRUSH MAKEUP 
ARTIST COURSE 
•Ads »TV -Film ‘Fashion 
35% OFF TUITION 
-SPECIAL $1990 
Limited Time Only. 
Train & Build Portfolio. 
One Week Course. Details 
AwardMakeupSchool. 

com 

(818) 980-2119 


Employment 


AEROSPACE ENGINEER, 
SENIOR 

Develop and Formulate air¬ 
craft telemetry systems, 
electronics for aircraft, de¬ 
fense electronics or aircraft 
parts; Bachelor's Degree 
plus 5 yrs of exp in related 
fields; Mail resume to: ADEX 
AEROSPACE, INC. Attn: 

Steve Yoo 7589 E. Vista Del 
Sol Dr., Anaheim Hills, CA 
92808 


Computer System Analyst 
at Irvine, CA: Assist Chief 
Software Architect to deter¬ 
mine Mindfire Studio's ac¬ 
ceptable database and in¬ 
frastructure requirements. 
Req. BS in CS/CE +5 yrs exp. 
Must have experience in 
following: Microsoft data¬ 
base & Bl technology stack 
including SSASCTabular Ser¬ 
vices) and SSIS; AWS infra¬ 
structure design & imple¬ 
mentation, MS-SQL Server 
administration. Mail resume 
to Mindfire Internet Solu¬ 
tions, Inc, 30 Corporate 
Park, Suite 400, Irvine, CA 
92606. Attn: Mr. Baker 
Job#12815. 


WE ARE LOOKING A FOR 
PARTNER TO RUN CHEM 
DRY BUSINESS IN ORANGE 
714-668-0808 


Find out how becoming a 
plasma donor can make a 
difference for patients 
and help you earn 
extra money. 

EARN UP TO $240 
THIS MONTH BY 
DONATING PLASMA 
2x PER WEEK. 

Donate today at: 
Biomat USA - 

To schedule an 
appointment call 
(866)-563-1266 

Now open Fridays. 
Crifols 

Pride for Donors. 
Passion for Patients. 

grifolsplasma.com 


Employment 


HELP WANTED 

MAKE $1000 Weekly!! Mail¬ 
ing Brochures From Home. 
Helping home workers 
since 2001. Genuine Oppor¬ 
tunity. No Experience Re¬ 
quired. Start Immediately, 
www.theworkingcor- 
ner.com 


HELP WANTED 

Start your humanitarian ca¬ 
reer! Change the lives of 
others while creating a 
sustainable future. 1, 6, 9, 
18 month programs 
available. Apply today! 
www.OneWorldCenter.org 
269-591-0518 info@one- 
worldcenter.org 


Lead S/W Engineer. Irvine, 
CA. MS Degree. Java, Guice, 
JUnit, JavaScript, AngularJS, 
HTML, CSS, Closure Compil¬ 
er. Res: EPAM SYSTEMS, 41 
University Dr, #202, New¬ 
town, PA 18940 


Marketing Manager: Plan, 
direct marketing activities 
and strategy, develop pro¬ 
motional programs, man¬ 
age staffs, negotiate adver¬ 
tising contracts. Master 
degree in business, engi¬ 
neering or related Req'd. 
Resume: Den 109 LP(dba 
Dennys Restaurant), 711 
Kimberly Ave #125, Placen¬ 
tia, CA 92870 


Professor, Global Studies & 
Literature: Prepare/deliver 
lectures & facilitate class¬ 
room discussions. Req'd: 
PH.D in Comparative Litera¬ 
ture, Global Studies, Cultural 
Studies or related. Mail Re¬ 
sume to Hope International 
University, 2500 E. Nutwood 
Ave., Fullerton, CA 92831 
Attn: HR Director 


Sr. IT Project/Program 
Manager- 

Costa Mesa, CA: Plan, 
initiate, manage midsized to 
large, complex it projects. 
Travel/relocate to various 
unanticipated locations to 
interact with clients and 
train users for short and 
long term assignments. 

Send res to Coraxis Corp. 
hr@coraxissolutions.co 



ROOMATES WANTED 

ALL AREAS ROOMMATES. 
COM. Lonely? Bored? 

Broke? Find 

the perfect roommate to 
complement your personal¬ 
ity and 

lifestyle at Roommates.com! 


Real Estate For Sale 


FIRST TIME BUYERS PROGRAMS 562-673-4906 

$1000 Down. Many Homes Available! All SoCal areas! 

Will Consider Bad Credit. 4.5% APR. Call or text Agent 
562-673-4906 


WANTED 


Radio Announcers / DJs • Talk Show 
Hosts • Interview Show Hosts 



★SAFE ACCESS! 
DIRECTORY 


STOREFRONT STOREFRONT 


Anaheim Patient Care 

Award Winning Flowers, Shatter, Crumble, 
CBD Medicine & More! 

1671 W. Katella Ave. Ste 135 Anaheim 
714.876.2709 


Serenity By Zen OC 

NEW MEMBER DISCOUNT! 

5G 1/8th or Free 1/8th (Pre-selected, 
w/ $40 donation) or 20% OFF Entire Donation 
1918 S. Main St. Santa Ana 
949.354.9782 | M-Sat 10a-10p, Sun 11a-6p 


Just Quality 

FTP-5C 1/8 or 9G 1/8 DOCO, $5 Off Wax, 
Free Pre-Roll w/ Any Donation 
2708 Westminster Ave #120 Santa Ana 
714.537.5878 Open Daily lOam-IOpm 


Santa Ana Patient Associations (SAPA): 

FTP $10 Top Shelf Crams, Up to 5G or 
donate toward 1C of 
concentrate to receive a free .5G 
Open 9am-12am Daily 714.705.0806 
1651 E. Edinger, Ste 104, Santa Ana 


Liquid Lounge 

Grand Opening 
FTP $10 Top Shelf Crams or 
$10 OFF Cram of Concentrates 
2094 S. Grand Ave, Santa Ana 
lOAM-Midnight | 714.925.5874 


DELIVERY 


HBCG 

FTP 5 Cram 1/8, $10 Crams up to 5 Crams 
+ a FREE GIFT 

17416 Beach Blvd., Fluntington Beach 
9am-Midnight Daily | 714.475.5502 


KLM DELIVERY 

Top Shelf Crams $15 
1/8 $45,1/4 $90, 1/20Z $170 
Liquid Cold Edibles & Oils 
Servicing ALL North OC 
9AM-8PM | 714.657.6051 


OCPC 

5 Cram 8th & FREE Goodie Bag (FTP) 
All Wax $95 /8th 

1921 Carnegie Ave #3H, Santa Ana 
949.752.6272,11am to 8pm Daily 


Access OC caregivers 

$40 Cap, 5G 1/8 Specific Strains 
8ths starting at $25 
1616 E. 4th St. #130, Santa Ana 
714.972.2000, Open M-F 9-9 
Sat 10-9 | Sun 10-8 


The Clinic 

FTP 7G 1/8- Limit one 7G per FTP 
1805 East Carry Ave #130, Santa Ana 
949.252.0100, 9am-Midnight Daily 


Orange County Grower's Association 

Free Cram With Any 1/8th Donation. 
2522 North Grand Ave. 

Santa Ana, 92705 
657.223.9303 


Room Service Delivery 

Award Winning Blue Dream $10/gram 
Winter Special: $120 and $150 ounces 
(select varieties)Simply the best strains 
including Kush Expo and Cannabis Cup 
Winners on the menu! Serving: Newport 
Beach, Corona Del Mar, Costa Mesa, Irvine, 
Fluntington Beach, North Laguna. Top 
Rated Delivery Service | 714-204-6372 


DR. EVALUATIONS 


OC 420 Evaluations 

NEW PATIENTS $29 
RENEWALS $19 
Walk-Ins Accepted 

1671 W. Katella Ave. Anaheim Ste. 130 
TOLL FREE 1-855-MMJ-EVAL 
(1-855-665-3825) 

Mon-Fri 11am-7pm, Sat 11am- 6pm, 
Sun 11am-5pm 


IT'S AMAZING 9 am-9pm 

$ 10 OFF WITH AD 714.871.2323 

1 j) W^Wilshirie Ave Ste C, Fullerton, 92832 (behind Eden's Cafe) 



Day Spa $49 

■71 c m T\J iwK 

1 HR. 


735 N. Placentia 
Fullerton, CA 92831 

714.524.0888 


MASSAGE SPA 

24741 ALICIA PKWY, $Af\ IA LID 
LAGUNA HILLS 4U/1' 1K 

949-707-1322 WITH AD 




MASSAGE 

Licensed Therapists 
EJ BODY CARE CENTER 


1802 N Tustin St Orange, 92865 
714-998-6918 


FREE PARTYLINE! 
1 -T1 2-432-2266 
NEVER ANY CHARGES 

18+ Normal l D Applies 
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CONTENTS THE COUNTY FEATURE CALENDAR FOOD FILM CULTURE MUSIC FEBRUARY 6-12, 2015 




























































































































ONE 7 GRAM 8T^PER FIRST TIME PATIENT 


WITH $5 DONATION 


LIMIT 1 PER PATIENT. CANNOT COMBINE 
WITH FTP SPECIAL. EXPIRES 2/12/15 


BUY 1, GET 1 
25% OFF 

ALL CHOCOLATE BARS 


FOLLOW US ON OUR INSTAGRAM 

@tcpa & get a FREE GIFT!! 


LEAVE US A FRIENDLY .ff((|V|apS 
WEEDMAPS REVIEW & 

RECEIVE A FREE GIFT! 


LIMIT 1 PER PATIENT. CANNOT COMBINE 
WITH FTP SPECIAL. EXPIRES 2/12/15 


WE CARRY ALL SC LAB 
TESTED MEDICATION 


Some exclusions apply 


949-252-0100 I 9AM - MIDNIGHT DAILY | 1805 EAST GARRY AVE. STE. 130 | SANTAANA | 92705 
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)@AnaheimPatientCare 


@AnaheimPC 


/AnaheimPatientCan 
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• New Vendors Always Welcome! 

• Clones Always Fully Stocked 

• Award Winning Strains, Extracts, and Edibles 

• CBD Medication On Shelves 

• Sugar-Free Edibles Available 


1671 W. Katella Ave, Anaheim 
714.876.2709 8am-12am Every Day 


^ ^ ^ ^ ^ ^ ^ ^ ^ ^ 


















LA 

CERVEZA 

MAS 

FINA 


>r *w«d and bottled by 

eria modelo, S.A. 
MEXICO, D.F. 














